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Executive	summary		

Background		

Laos	highly	depends	on	the	utilization	of	natural	resources.	Land,	water	and	forest	products	provide	
for	 people’s	 livelihoods	 and	 income	 generation.	 The	 economy	 is	 based	 agriculture,	 timber,	mining	
and	 electricity	 generation	 through	 hydropower	 dams.	 But	 unsustainable	 and	 exploitive	 practices	
have	 greatly	 harmed	 the	 environment	 leading	 to	 deforestation,	 loss	 of	 biodiversity	 and	 soil	
deterioration.	A	changing	climate	with	erratic	weather	patterns	and	extreme	weather	events	further	
exacerbate	 the	 risks	 of	 losing	 crop,	 land,	 livestock	 as	 well	 as	 ecosystem	 goods	 and	 services.	 The	
consequences	are	particularly	felt	by	poor	rural	households	with	little	opportunities	to	adapt	or	seek	
alternative	livelihoods.		

At	the	same	time,	a	study	undertaken	by	the	Promotion	of	Climate-related	Environmental	Education	
(ProCEEd)	project	in	2012	revealed	that	environmental	awareness	in	Laos	is	very	low.	Almost	half	the	
people	interviewed	didn’t	mind	losing	a	species	if	providing	for	human	needs.	They	also	claimed	that	
the	environment	is	not	in	danger	even	though	people	frequently	mentioned	the	loss	of	wildlife	and	
non-timber	forest	products	in	the	forests	surrounding	their	villages.	To	address	these	challenges	and	
based	 on	 its	 study	 findings,	 ProCEEd	 developed	 a	 comprehensive	 environmental	 education	 and	
communication	 strategy	 (EECS),	which	 is	 being	 implemented	 by	 the	Ministry	 of	Natural	 Resources	
and	 Environment	 (MoNRE)	 from	 2012	 to	 2017.	 Central	 to	 the	 strategy	 are	 its	 non-formal	
environmental	 education	 activities	 such	 as	 environmental	 bus	 tours	 and	mass	media	 approaches.	
While	 the	 mass	 media	 channels	 cater	 to	 the	 general	 public,	 the	 non-formal	 education	 activities	
specifically	target	rural	villagers	and	urban	decision-makers	in	ProCEEd’s	target	provinces	Houaphanh,	
Sayaboury	and	Khammouane.	Through	the	successful	implementation	of	its	activities,	the	aim	of	the	
project	 is	 to	 improve	 the	 people’s	 knowledge,	 attitudes	 and	 practices	 towards	 the	 environment.	
Whether	this	has	been	achieved	is	the	core	research	question	of	this	second	KAP	Study.	

Methodology		

To	 address	 this	 question,	 a	 mix	 of	 quantitative	 and	 qualitative	 methodological	 approaches	 was	
applied	 in	 a	 large-scale	 survey.	 Altogether	 216	 focus	 group	 discussions	 were	 implemented	 in	 53	
villages	 in	Houaphanh,	Sayaboury	and	Khammouane.	Additionally	a	quantitative	questionnaire	was	
administered	to	1,341	survey	participants,	of	which	141	were	decision-makers	in	government	offices	
in	 ProCEEd’s	 target	 provincial	 and	 district	 capitals.	 The	 other	 1,200	 respondents	 come	 from	 rural	
villages	 in	 the	 area	 of	 National	 Protected	 Areas,	 where	 ProCEEd	 operates.	 A	 team	 of	well-trained	
staff	from	the	MoNRE	implemented	the	comprehensive	study	in	late	2016	and	early	2017.	Both	the	
focus	 groups	 discussions	 and	 individual	 interviews	 focused	 on	 assessing	 respondent’s	 knowledge	
about	 climate	 change	 and	 the	 environment,	 their	 attitudes	 towards	 environmental	 protection	 and	
their	 consumption,	 production	 and	 livelihood	 practices	 related	 to	 the	 environment.	 Additional	
questions	on	the	participation	in	ProCEEd	activities	and	access	of	ProCEEd’s	media	programs	as	well	
as	more	general	information	seeking	behaviour	of	the	respondents	were	asked	to	evaluate	the	role	
of	ProCEEd	for	respondents.		

The	data	 shows	 that	86%	of	 the	people	 interviewed	have	participated	 in	at	 least	one	ProCEEd	bus	
tour	activity,	with	25%	having	participated	once,	39%	two-three	times	and	21%	more	than	four	times.	
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61%	 of	 the	 respondents	 have	 watched,	 listened	 to	 or	 read	 one	 of	 ProCEEd	 supported	 media	
programs.	The	TV	program	is	most	popular,	which	55%	of	the	media	users	have	watched.	It	is	difficult	
to	disentangle	between	the	pathways	of	ProCEEd’s	media	and	non-formal	education	activities	as	the	
many	 respondents	 consume	 and	 participate	 in	 both.	 The	 vast	 majority	 of	 ProCEEd’s	 media	 users	
(90%)	have	also	joined	in	environmental	bus	tour	activities.		

Knowledge	

Participation	 in	 ProCEEd	 project	 activities	 is	 correlated	 to	 higher	 climate	 change	 knowledge.	 The	
more	 often	 respondents	 have	 participated	 in	 environmental	 bus	 tours	 and	 consumed	 ProCEEd’s	
media	 programs,	 the	 better	 their	 understanding	 of	 climate	 change.	 For	 example,	 81%	 of	 bus	 tour	
participants	know	that	climate	change	is	related	to	extreme	weather	events	in	comparison	to	66%	of	
non-participants.	The	number	of	people	who	“have	no	information	about	climate	change”	decreased	
by	22%	(from	42%	to	20%)	between	2016	and	2012.	But	the	complex	topic	is	still	difficult	to	entangle	
for	all	 respondents	whom	can	hardly	differentiate	between	climate,	weather	and	air.	More	people	
than	in	2012	relate	climate	change	to	‘change	in	weather’	and	‘change	in	air	quality’.	This	shows	that	
while	ProCEEd’s	target	groups	are	more	familiar	with	the	terminology	of	climate	change,	the	actual	
concept	remains	blurry	for	most	people.	This	positive	trend	 in	knowledge	gain	 is	 further	supported	
by	how	 informed	people	 feel	when	 it	 comes	 to	environmental	 topics.	Tour	participants	and	media	
users	feel	much	better	informed	than	non-participants	specifically	in	regard	to	climate	change	(tour	
participants	+21%;	media	users	20%),	 the	extinction	of	animals	and	plants	 (tour	participants	+18%;	
media	 users	 +20%)	 and	 loss	 of	 land	 through	 climate	 change	 (tour	 participants	 +22%;	media	 users	
+23%).	Respondents	that	frequently	access	ProCEEd’s	activities	drive	these	effects.					

Knowledge	about	hunting	 rules	and	 regulations	 seems	 to	be	quite	high	 in	general.	 The	majority	of	
respondents	 correctly	 identified	 whether	 statements	 were	 true	 or	 false	 in	 6	 out	 of	 7	 given	
statements.	 In	comparison	to	climate	change,	wildlife	preservation	and	hunting	practices	are	easier	
for	people	 to	 comprehend.	Guidelines	 can	also	be	more	 specific	 and	 therefore	more	applicable	 to	
people’s	lives.			

Attitudes	

The	 conceptual	 understanding	 that	 higher	 knowledge	 will	 also	 lead	 to	 improved	 attitudes	 is	 also	
reflected	 in	our	 findings.	Most	consistent	effects	are	associated	with	ProCEEd	bus	tour	participants	
who	show	higher	climate	change	awareness	and	improved	environmental	attitudes.	The	magnitudes	
of	 these	 changes	 are	 rather	 small	 however.	 Bus	 tour	 participants	 also	 have	 better	 environmental	
attitudes	than	non-participants.	While	44%	of	non-participants	agree	to	‘exploit	nature	to	provide	for	
human	needs’,	a	clear	majority	of	all	 tour	participants	 (62%)	reject	 this	 idea	However,	 this	 is	 still	a	
high	number	who	agree	 to	such	a	 statement.	The	media	doesn’t	help	 in	 improving	climate	change	
attitudes.	This	may	be	due	to	the	fact	that	in	comparison	to	media	programs,	non-formal	education	
activities	are	much	more	targeted	to	 its	participants	and	can	convey	messages	that	are	relevant	to	
the	specific	local	conditions.		

The	slightly	higher	awareness	 is	also	mirrored	by	tour	participant’s	 identification	of	climate	change	
(+5%)	and	loss	of	land	(+12%)	as	risks	to	their	livelihoods.	ProCEEd	media	users	more	often	mention	
pollution	 and	 growing	 waste	 volumes	 as	 livelihood	 risks.	 Through	 their	 media	 consumption,	 they	
could	be	more	aware	of	rather	urban	problems.	The	willingness	to	take	care	of	the	environment	 is	
unbowed	with	 99%	of	 the	 respondents	 confirming	 to	 this.	 But	 all	 respondents	 equally	 don’t	 know	
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what	 to	 do,	 think	 that	 environmental	 care	 is	 too	 time	 consuming	 or	 costly.	 They	 also	 state	 that	
understanding	 government	 regulations	 is	 difficult,	 which	 therefore	 hardly	 provide	 for	 feasible	
guidelines.		

When	 being	 asked	 about	 concrete	 actions	 people	 would	 be	 willing	 to	 take,	 responses	 were	 very	
mixed.	 In	 comparison	 to	 2012,	 bus	 tour	 participants	 would	 be	 more	 interested	 in	 joining	 an	
environmental	organization	 (+6%)	and	 stop	buying	wild	 animal	meat	 (+9%).	Media	users	would	be	
more	in	favour	of	buying	organic	foods	(+6%)	and	reducing	the	use	of	pesticides	(+4%).	Concerning	
government	 actions,	 those	 involved	 in	 ProCEEd	 activities	 are	 predominantly	 in	 favour	 of	 charging	
heavy	fines	from	those	engaging	in	environmental	destruction.		

Practices	

The	 assumption	 is	 that	 increased	 knowledge	 and	 higher	 awareness	 will	 ultimately	 lead	 to	 better	
practices	 concerning	 the	 environment.	 The	 creation	 of	 a	 negative	 environmental	 practice	 index	
combines	various	answer	option	from	different	land	use,	food	consumption	and	forest	product	usage	
patterns.	The	results	show	that	ProCEEd	tour	participants	engage	in	slightly	more	harmful	practices	
than	non-participants	and	ProCEEd	media	users	engage	 in	 slightly	 less	harmful	practices	 than	non-
media	users.	The	magnitude	of	these	effects	are	however	extremely	small.	When	looking	at	the	full	
sample,	 it	actually	becomes	clear	 that	overall	practices	negatively	 impacting	 the	environment	have	
strongly	increased	between	2012	and	2016.	The	index	score	has	increased	by	12	points	from	26	to	38.	
This	is	mostly	driven	by	increased	wildlife	consumption	and	agricultural	production	practices.		

Alarmingly,	29%	of	respondents	today	consume	wildlife	meat	on	a	daily	or	weekly	basis	(in	2012,	only	
14%	 confirmed	 this).	 It	 could	 well	 be,	 that	 respondents	 are	 more	 trusting	 towards	 the	 ProCEEd	
project	and	feel	they	can	be	more	honest	 in	their	answering	 in	comparison	to	the	beginning	of	the	
project.	On	 the	other	hand,	 consumption	patterns	are	 changing	globally	with	a	higher	demand	 for	
meat-based	products	 including	meat	and	dairy.	The	scale	of	meat	consumption	from	own	 livestock	
also	 confirms	 this.	 Today	 59%	 of	 the	 people	 consume	 their	 self-raised	 meat	 either	 on	 a	 daily	 or	
weekly	basis	 in	comparison	to	39%	 in	2012.	Still,	 fish	and	greens	are	still	 the	major	staple	 foods	 in	
people’s	diets.	They	also	rely	on	the	forest	and	rivers	to	provide	for	them.	Food,	 firewood	and	fish	
are	 the	most	 important	 products	 all	 respondents	 source	 from	 the	 forest.	 But	 forest	 utilization	 for	
local	 timber	 (+12%),	 traditional	medicines	 (+14%)	 and	 traditional	 housing	materials	 (+9%)	 has	 also	
increased.	 ProCEEd	 tour	 participants	 and	 media	 users	 have	 different	 consumption	 and	 utilization	
patterns	but	overall	don’t	have	better	practices	than	non-participants	and	non-media	users.		

When	it	comes	to	land	use	adjustments	to	deal	with	natural	disasters,	declining	soil	fertility	and	low	
yields,	 respondents	have	adapted	their	 farming	practices	much	more	so	than	 in	2012	–	particularly	
environmental	bus	 tour	participants.	 Today,	 the	most	 common	adjustments	 are	 changing	 the	 crop	
variety	 (55%	 vs.	 33%	 in	 2012),	 finding	 an	 off-farm	 job	 (26%	 vs.	 10%	 in	 2012)	 and	 also	 shifting	
cultivation	(41%	vs.	15%	in	2012).	The	reasons	for	the	increase	in	shifting	cultivation	are	difficult	to	
identify	and	may	once	again	be	explained	by	trust	 in	the	ProCEEd	project.	Nonetheless,	people	are	
aware	of	negative	consequences	of	shifting	cultivation,	which	is	clearly	reflected	in	the	focus	group	
discussions.	The	vast	majority	of	respondents	call	for	a	stop	in	slash	and	burn	cultivation	but	at	the	
same	time	feel	to	have	very	little	other	choices.	It	is	mentioned	that	people	depend	on	rice	and	corn	
farming	and	therefore	have	to	rely	on	forest	clearance	to	provide	for	the	land.	Additionally,	it	might	
be	 that	 people	 are	 increasingly	 trying	 to	 move	 away	 from	 subsistence	 farming	 and	 towards	
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generating	 a	 higher	 income	 through	 land	 expansion	 but	 also	 increased	 timber,	 wildlife	 and	 forest	
product	 usage	 and	 sale.	 The	 data	 shows	 are	 an	 extremely	 large	 increase	 in	 income	 and	 living	
standard	 from	 2012	 to	 2016.	 The	 majority	 of	 the	 people	 (60%	 vs.	 24%	 in	 2012)	 today	 “can	 buy	
expensive	 things	 like	 a	 refrigerator”	 or	 “all	 the	 things	 they	 want”	 and	 therefore	 are	 high-income	
earners.		

Media	utilization	for	environmental	information		

Overall,	the	most	important	source	of	information	is	the	ProCEEd	environmental	bus	(71%),	followed	
by	television	(60%)	and	conversations	with	friends	and	relatives	(58%).	In	comparison	to	2012,	radio	
usage	 has	 dramatically	 declined	 from	 44%	 to	 15%	 of	 the	 respondents	 listening	 to	 environmental	
information	on	the	radio.	Other	information	sources	have	become	more	important,	including	posters	
(+9%)	and	schools/teachers	(+12%).		Government	authorities,	schools	and	the	ProCEEd	bus	are	also	
trusted	the	most.	98%	of	the	bus	tour	participants	rate	the	ProCEEd	bus	as	a	trustworthy	source	of	
environmental	information.		

Recommendations		

ProCEEd’s	 Environmental	 Education	 and	 Communication	 Strategy	 (EECS)	 follows	 a	 multi-layered	
approach	of	 targeting	and	utilization	of	various	media	and	non-formal	education	channels.	Overall,	
the	data	emphasized	that	ProCEEd’s	environmental	bus	tours	are	a	good	approach	to	reach	the	less	
educated.	Supporting	media	programs	is	more	suitable	for	the	higher	educated	and	richer	population	
groups,	 who	 are	 able	 to	 afford	 a	 TV	 or	 radio	 and	 are	 more	 likely	 to	 seek	 out	 environmental	
information	on	their	own.	Main	recommendations	are	specifically	made	for	the	two	centrepieces	of	
the	 EECS	 –	 the	 implementation	 of	 environmental	 bus	 tours	 and	 the	 support	media	 programs	 (TV,	
radio,	newspaper):	

• Stronger	 differentiation	 between	 bus	 tours	 for	 decision-makers	 and	 villagers	 in	 terms	 of	
communication	tools		

• Messages	should	be	more	specific	on	what	villagers	can	do	to	both	reduce	pressure	on	the	
environment	but	still	live	from	it	(e.g.	adaptation	of	agricultural	techniques)	

• Stronger	 engagement	 of	 schools	 and	 teachers	 in	 ProCEEd’s	 target	 districts	 in	 the	 project’s	
non-formal	activities	through	training	and	capacity	building		

• Focus	on	TV	support	over	radio	and	newspaper		
• Produce	TV	environmental	information	in	attractive	format	(e.g.	drama	series)	
• Closer	connect	ProCEEd’s	environmental	bus	tour	activities	to	the	supported	media	channels,	

by	inviting	the	latter	to	join	the	non-formal	education	activities	
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KAP	2	Results	and	ProCEEd	indicators	of	success	

Indicator	 (1)	 “The	 personnel	 in	 the	 Department	 of	 Environmental	 Quality	 Promotion	 (DEQP)	 in	
MoNRE	and	other	related	decision-makers	(staff	of	local	authorities	subordinate	to	MoNRE	and	in	its	
other	 departments)	 have	 gained	 80%	 more	 knowledge	 about	 environmental	 protection	 and	
improved	their	attitudes	towards	it	by	50%	compared	with	2012.”		

Decision-makers	 in	 Vientiane	 including	 DEQP,	 PADETC,	 MCU	 and	 media	 representatives	 have	 not	
gained	climate	change	knowledge	between	2016	and	2012.	Today,	their	overall	knowledge	score	 is	
4%	 lower	 than	 in	2012.	However	when	only	 looking	at	 the	responsible	decision-makers	 involved	 in	
the	implementation	of	ProCEEd	project	activities,	we	see	that	DEQP	has	a	7%	higher	climate	change	
knowledge	score	and	PADETC	has	a	2%	higher	knowledge	score.	Overall,	the	attitudes	of	the	above	
mentioned	decision-makers	 in	Vientiane	 towards	 the	environment	have	 increased	by	12.5%.	DEQP	
even	 has	 a	 20%	 more	 positive	 attitude	 and	 PADETC	 a	 19%	 more	 positive	 attitude	 towards	
environmental	protection.		

Indicator	 (2)	 “Representative	 surveys	 conducted	 as	 part	 of	 KAP	 studies	 before	 and	 after	 media	
campaigns	with	equal	participation	by	men	and	women	show	a	60%	 increase	 in	knowledge	about,	
and	 a	 45%	 improvement	 in	 attitudes	 towards	 the	 issues	 of	 environmental	 protection,	 biodiversity	
conservation	 and	 adaptation	 to	 climate	 change	 in	 selected	 target	 groups	 at	 national	 level	 and	 in	
Sayaboury,	Houaphanh	and	Khammouane	provinces.”		

The	study	shows	that	after	the	implementation	of	ProCEEd	media	campaigns,	men	and	women	show	
an	 increase	 of	 19%	 knowledge	 on	 climate	 change	 for	 those	 that	 have	 consumed	 the	 media	
campaigns	 through	 TV,	 radio	 or	 newspapers.	Men	 and	women	 that	 have	 accessed	 the	 campaigns	
show	a	5%	improvement	of	their	environmental	attitudes.		

Indicator	 (3)	 “Gender-based	surveys	conducted	as	part	of	KAP	studies	before	and	after	non-formal	
environmental	education	activities	with	equal	participation	by	men	and	women	show	a	75%	increase	
in	knowledge	about,	a	60%	improvement	in	attitudes	towards,	and	a	35%	improvement	in	practices	
with	 regard	 to	 the	 issues	of	environmental	protection,	biodiversity	conservation	and	adaptation	 to	
climate	change	in	selected	target	groups	in	Sayaboury,	Houaphanh	and	Khammouane	provinces.”	

The	 study	 shows	 that	 after	 the	 implementation	 of	 environmental	 education	 activities,	 men	 and	
women	that	have	participated	in	the	activities	show	an	increase	of	18%	in	climate	change	knowledge.	
They	also	show	a	2%	 improvement	of	attitudes	 towards	 the	environment.	However,	 their	negative	
environmental	practices	increases	also	by	50%.		
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I.	Introduction	and	background		

1.1	ProCEEd	Project		

The	 project	 “Promotion	 of	 Climate-related	 Environmental	 Education”	 (ProCEEd)	 is	 a	 Lao-German	
development	 cooperation	 project,	 which	 is	 jointly	 implemented	 by	 the	 Lao	 Ministry	 of	 Natural	
Resources	 and	 Environment	 (MoNRE)	 and	 the	 Deutsche	 Gesellschaft	 für	 Internationale	
Zusammenarbeit	 (GIZ)	 GmbH.	 It	 has	 been	 in	 operation	 since	 early	 2012,	 with	 the	 first	 phase	
completed	in	2014	and	a	second	phase	being	implemented	from	2015	to	2017.	The	objective	of	the	
project	is	to	increase	knowledge	and	improve	attitudes	towards	climate	change	and	the	environment	
as	well	 as	 encouraging	 environmentally	 friendly	 practices.	 The	 project	 thereby	 supports	 other	 GIZ	
projects1	that	focus	on	climate	change,	forest	law	enforcement	and	environmental	conservation.		

In	 the	 beginning	 of	 the	 project,	 a	 large-scale	 baseline	 survey	 on	 the	 knowledge,	 attitudes	 and	
practices	regarding	climate	change	and	the	environment	was	implemented	in	2012,	where	altogether	
1,334	respondents	 from	ProCEEd’s	 target	areas	were	 interviewed.	The	survey	revealed	that	almost	
all	 respondents	 lacked	 sufficient	 knowledge	 on	 and	 had	 inconsistent	 attitudes	 towards	
environmental	 issues	 including	 climate	 change	 and	 biodiversity.	 At	 the	 same	 time,	 survey	
respondents	were	highly	dependent	on	natural	 resources	 for	 their	 livelihoods.	 Firewood,	 food	and	
fish	 were	 consumed	 almost	 daily.	 Mass	 media,	 schools	 and	 training	 institutes	 only	 had	 limited	
capacity	 to	 convey	 information	 on	 complex	 environmental	 topics	 such	 as	 climate	 change	 or	
biodiversity.	 The	 KAP	 Study	 therefore	 identified	 most	 pressing	 environmental	 issues	 and	 suitable	
communication	channels	to	address	these.		

The	findings	were	integrated	into	ProCEEd’s	Environmental	Education	and	Communication	Strategy,	
which	 streamlines	 a	 wide	 range	 of	 mass	 media	 and	 non-formal	 education	 activities	 to	 achieve	
ProCEEd’s	 objective	 of	 improving	 knowledge,	 attitudes	 and	 practices	 regarding	 environmental	 and	
biodiversity	protection	as	well	as	climate	change	adaptation	in	Laos.	Its	activities	are	implemented	in	
Vientiane	 Capital,	 Houaphanh,	 Khammouane	 and	 Sayaboury.	 For	 the	 second	 phase	 of	 the	 project	
Bolikhamxai	 province	 was	 added	 as	 a	 target	 area.	 The	 project’s	 main	 target	 groups	 are	 (1)	 the	
general	 public,	 (2)	 the	 rural	 population	 including	 school	 children	 living	 in	 areas	 close	 to	 National	
Protected	Areas2	that	are	under	threat	of	destruction,	and	(3)	governmental	decision-makers	 in	the	
national,	 provincial	 and	 district	 capital(s).	 Overall,	 the	 ProCEEd	 project	 has	 so	 far	 focused	 on	
conveying	messages	in	the	context	of	six	main	environmental	topics	including	climate	change,	forest	
protection,	 co-management	 of	 National	 Protected	 Areas,	 wildlife	 conservation,	 biodiversity	
conservation	in	relation	to	natural	disasters.	The	topic	of	waste	management	is	particularly	targeted	
towards	Bolikhamxai	province.		For	a	better	understanding	of	the	potential	pathways	of	the	project,	
an	overview	of	the	main	ProCEEd’s	activities	is	established	here.	

																																																													
1	Climate	Protection	through	Avoided	Deforestation	(CliPAD),	Integrated	Nature	Conservation	and	Sustainable	
Resource	Management	in	the	Hin	Nam	No	Region,	Support	to	the	Lao	EU-Forest	Law	Enforcement,	Governance	
and	Trade	Process	(ProFLEGT)	
2	Hin	 Nam	 No	 National	 Protected	 Area	 in	 Khammouane,	 Nam	 Phui	 in	 Sayaboury	 and	 Nam	 Et	 Pou	 Loy	 in	
Houaphanh	
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	 Main	target	group	 Activity	 Content	

Non-formal	
education	
activities		

Government	staff	in	
provincial	and	
district	capitals		

Environmental	education	
and	awareness	raising	
tours	

Implementation	of	infotainment	
activities	including	theatre,	
discussions,	movie	screening		

Villagers	in	target	
districts		

Environmental	education	
and	awareness	raising	
tours	

Implementation	of	infotainment	
activities	such	as	theatre,	
participatory	villages	walks,	focus	
group	discussions,	participatory	
filming,	song	contests,	movie	
presentations,	puppetry	

People	in	Vientiane	
and	the	provincial	
capitals	

Awareness	raising	
activities	at	selected	
events	and	festivals		

Exhibition	booths	(for	example	at	
That	Luang	Festival,	Boat	Racing	
Festival)		

Mass	Media	
(Radio	and	TV)	

General	public		 Support	of	the	Lao	
National	Radio	program	
“Environment	Magazine”	

Provision	of	coaching,	quality	
management,	production	assistance	
as	well	as	capacity	development	and	
training	to	the	national	and	provincial	
LNR	environmental	program.	
Provision	of	feedback	on	a	
continuous	basis	on	production	
schedules	and	content	

General	public		 Support	of	the	Lao	
National	TV	program	“For	
Environment”	

Provision	of	coaching,	quality	
management,	production	assistance	
as	well	as	capacity	development	and	
training	to	the	national	LNTV	
environmental	program.	Production	
of	mini-series	on	environmental	
topics.	Provision	of	feedback	on	a	
continuous	basis	on	production	
schedules	and	content	

Print	media	

General	public		 Composition	of	page	4	
“Environment”	column	for	
Paxason	Newspaper	

Production	of	environmental	news	
articles	in	Lao	language	

General	public	 Composition	of	page	12	
“Environment”	column	for	
Vientiane	Times	
Newspaper	

Production	of	environmental	news	
articles	in	English	language	

General	public	 ProCEEd	website	 Information	provision	on	content	and	
approach	of	ProCEEd’s	knowledge	
and	awareness	raising	activities	

Trainings	for	
implementers	
of	mass	media	
and	non-formal	
education	
activities		

MoNRE	government	
staff	and	NGO	staff	
who	lead	the	
environmental	
education	and	
awareness	raising	
tours	

Preparatory	workshops	for	
the	implementation	of	NFE	
activities	

Training	on	technical	content	
(environmental	topics)	for	NFE	
activities,	didactic	methods	for	
implementation	(puppetry,	theatre),	
moderation	and	visualization	skills	as	
well	as	organizational	and	facilitory	
skills	(tour	monitoring,	script	
development)	

TV,	radio	and	print	
journalists	from	
national,	provincial	
and	district	capitals.	

Training	and	coaching	of	
journalists	and	production	
workshops	for	
environmental	radio	and	
TV	programs,	newspaper	
articles		

Support	of	journalists	to	learn	about	
environmental	topics,	provide	
interview	objectives	and	guidelines	
and	identify	interview	locations	
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1.2	Survey	objective		

The	 objective	 of	 ProCEEd’s	 second	 KAP	 Study	 is	 to	 identify	 the	 contribution	 of	 ProCEEd’s	 EECS	
towards	 higher	 knowledge,	 better	 attitudes	 and	 improved	 practices	 regarding	 environmental	 and	
biodiversity	protection	in	the	framework	of	climate	change	adaptation.	In	this	regard,	the	results	of	
the	second	KAP	Study	will	be	used	for	reporting	on	ProCEEd’s	indicators,	which	were	established	in	
the	context	of	the	project’s	planned	impact.	The	indicators	stipulate	the	following	goals:		

Indicator	(1)	“The	personnel	in	the	Department	of	Environmental	Quality	Promotion	(DEQP)	
in	MoNRE	and	other	related	decision-makers	(staff	of	local	authorities	subordinate	to	MoNRE	and	in	
its	 other	 departments)	 have	 gained	 80%	 more	 knowledge	 about	 environmental	 protection	 and	
improved	their	attitudes	towards	it	by	50%	compared	with	2012.”		

Indicator	(2)	“Surveys	(KAP	studies)	before	and	after	the	implementation	of	media	campaigns	
show	a	45%	increase	in	knowledge	and	a	30%	rise	in	positive	changes	in	attitudes	to	environmental	
protection,	biodiversity	conservation	and	climate	change	adaptation	 in	the	provinces	of	Sayaboury,	
Houaphanh	and	Khammouane,	and	among	selected	target	groups	at	national	level.”		

Indicator	 (3)	 “Gender-specific	 surveys	 (KAP	 study)	 conducted	 before	 and	 after	 the	
implementation	of	extra-curricular	educational	measures	show	a	65%	increase	in	knowledge,	a	45%	
rise	 in	 positive	 changes	 in	 attitude,	 and	 a	 25%	 rise	 in	 positive	 changes	 in	 behaviour	 in	 respect	 of	
environmental	protection,	biodiversity	conservation	and	climate	change	adaptation	among	selected	
rural	target	groups	in	the	provinces	of	Sayaboury,	Houaphanh	and	Khammouane.”	
	
Further,	the	KAP	Study	provides	guidance	for	future	environmental	education	components	under	the	
umbrella	of	the	Sustainable	Climate-friendly	Management	of	the	Environment	and	Natural	Resources	
(SusCliME)	program,	which	is	part	of	the	Priority	Area	Rural	Development	in	Poor	Regions	of	Lao	PDR.	
This	study	is	a	follow-up	study	four	years	after	the	implementation	of	the	baseline	study,	which	took	
place	at	the	end	of	2012.		

II.	Survey	approach	and	implementation	

2.1	Survey	methodology	

The	methodology	 that	 is	 implemented	 to	 achieve	 conclusive	 results	 incorporates	 quantitative	 and	
qualitative	approaches:	

1) Qualitative	methods:	Focus	group	discussions	(FGDs	hereafter)	on	four	key	questions	and	
four	 sub-questions.	Further,	observations	are	used	 to	 identify	patterns	and	understand	
behaviour	as	well	as	non-quantifiable	characteristics		

2) Quantitative	 methods:	 Data	 is	 collected	 via	 a	 standardized	 survey	 administered	 as	 a	
closed	questionnaire	on	(1)	demographics,	(2)	knowledge,	(3)	attitudes,	(4)	practices,	(5)	
sources	 of	 information	 and	 (6)	 consumption	 of	 ProCEEd’s	 media	 formats	 and	
participation	in	ProCEEd’s	environmental	bus	tour	activities.		

As	in	2012,	as	part	of	the	FGDs	the	respondents	were	asked	about	what	they	associate	with	climate	
or	weather	and	environmental	changes.	Two	sets	of	questions	were	added	to	better	understand	the	
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role	of	the	ProCEEd	activities	at	village	level	and	how	people	feel	about	them.	The	set	of	questions	to	
be	discussed	were	as	follows:	

1.1.	When	you	meet	with	neighbours	or	friends	–	Do	you	sometimes	talk	about	the	climate/weather?	

1.2.	Is	there	anything	that	can	be	done	about	those	climate/weather	changes?	

2.1.	 On	 other	 occasions	 with	 your	 neighbours	 or	 friends	 –	 Do	 you	 talk	 about	 the	 state	 of	 the	
environment	in	Laos?		

2.2.	Is	there	anything	that	can	be	done	about	those	environmental	changes?	

3.1.	 Have	 you	 or	 members	 of	 your	 household	 been	 involved	 in	 any	 awareness	 raising	 activities	
regarding	 the	 environment,	 which	 were	 implemented	 by	 the	 Lao-German	 ProCEEd	 Project	 in	
your	city/village?	

3.2.	What	did	you	like	and	dislike	about	these	awareness-raising	activities?	

4.1.	 Did	 you	 or	 members	 of	 your	 households	 watch	 and/or	 listen	 to	 any	 LNTV	 and/or	 LNR	 radio	
programs	and	or	read	any	Paxason/	Vientiane	Times	articles	related	to	environmental	contents?	

4.2.	What	did	you	like	and	dislike	about	these	LNTV	and/or	LNR	radio	programs?	What	did	you	
like	and	dislike	about	these	Paxason/	Vientiane	Times	articles?		

The	 questionnaire	was	 administered	 to	 individual	 respondents.	 Here,	 questions	were	 asked	 about	
their	socio-economic	background,	their	climate-,	environmental	and	hunting-related	knowledge	and	
awareness	as	well	as	practices	related	to	forest	use,	food	consumption	patterns	and	agricultural	land	
use.	 They	 also	 stated	 information	 sources	 for	 environmental	 topics	 and	 their	 participation	 in	
ProCEEd’s	media	and	bus	tour	activities.	The	full	questionnaire	can	be	found	in	annex	A.	The	majority	
of	the	questions	were	identical	to	ones	asked	in	2012	to	enable	a	viable	comparison	between	2012	
and	 2016.	 Only	 questions	 about	 hunting	 knowledge,	 the	 daily	 activities	 schedule	 and	 the	
participation	 in	 ProCEEd	 bus	 tour	 activities	 and	 consumption	 of	 ProCEEd	 media	 programs	 were	
added.		

2.2	Data	analysis	

For	the	data	analysis	we	utilize	different	2016	data	sets.	The	first	data	set	contains	the	data	of	the	so-
called	recipients	of	ProCEEd’s	project	activities,	including	both	the	decision-makers	in	the	provincial	
and	district	capitals	as	well	as	the	people	in	villages	in	the	project’s	target	areas.	The	second	data	set	
focuses	 on	 the	 so-called	 implementers	 of	 the	 ProCEEd	 project	 activities,	 including	 the	 responsible	
governmental	 departments,	 selected	 non-governmental	 organisations	 and	 the	 media.	 These	 data	
sets	 are	 compared	 individually	 to	 the	 data	 from	 2012	 as	 well	 as	 across	 the	 different	 comparison	
groups	as	described	below.	For	the	analysis	of	the	data,	descriptive	statistics	are	visualized	in	tables	
and	graphs	to	compare	the	different	groups	to	each	other.		

(1)	Those	respondents	that	have	
participated	in	ProCEEd	activities	and	have	
read/	listened	to/	watched	ProCEEd	media	
programs	and	those	that	have	not.	We	also	

Bus	activity	participation/	media	program	
consumption	–	Bus	activity	participation/	no	media	
program	consumption	
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account	for	how	often	respondents	have	
read/listened	to/watched	a	ProCEEd	media	
program	or	participated	in	its	bus	activities	

	

0x	–	1x	–	2-3x	–	4-5x	–	>5x	

	

(2)	Provinces	 HOU	–	SAYA	–	KHA		

(3)	Gender	 Male	–	Female		

(4)	Location	 Urban	(provincial	or	district	capital)	–	Rural	(village)	

(5)	Age	 Young	(<25	years)	–	middle	(26-35	years)	–	old	age	
(>36	years)	

(6)	Educational	level	 Low	(no	schooling,	non-formal	education,	primary	
school)	–	Medium	(secondary	school,	vocational	
school)	–	High	education	(BA,	MSc,	PhD)	

(7)	Financial	situation	 Low	(Family	has	either	does	not	have	enough	money	
even	for	food	or	enough	money	for	food,	but	not	for	
clothing)		–	Medium	(Family	can	buy	food	and	
clothes,	but	not	more	for	expensive	things)		–	High	
income	(Family	can	buy	some	expensive	things	like	a	
TV	or	refrigerator	or	even	all	the	things	they	want)	

	

For	the	descriptive	analysis	of	the	comparison	groups,	we	simply	compare	the	percentage	of	answers	
given	in	the	different	comparison	groups.	For	example,	36%	of	the	overall	respondents	think	that	the	
prevention	 of	 the	 extinction	 of	 animals	 and	 plants	 should	 be	 a	 policy	 priority	 of	 the	 national	
government	in	comparison	to	21%	in	2012.	This	means	that	15%	more	people	would	like	to	make	this	
a	government	priority,	which	is	almost	double	the	amount	of	people	than	in	2012.	

For	a	better	understanding	of	the	people’s	climate	change	knowledge	and	environmental	awareness,	
we	combine	various	answers	within	the	questionnaire	and	generate	the	indexes	as	described	below.	
To	 evaluate	 the	 changes	 in	 respondent’s	 environmental	 knowledge,	 attitudes	 and	 practices,	 we	
utilize	the	index	data	from	2012	as	baseline	scores.	Based	on	this	we	calculate	the	percentage	change	
from	2012	to	2016.	For	example,	the	people	scored	an	average	of	89	points	on	the	Climate	Change	
Knowledge	Index.	In	2016,	respondents	that	have	participated	in	ProCEEd’s	environmental	bus	tour	
activities	have	an	average	score	of	105.	Using	89	points	as	the	baseline,	the	105	points	represent	a	
percentage	change	of	18%.	For	further	information	of	the	individual	 indexes,	correlations	and	cross	
tabulations,	please	see	annex	A.		

	(1)	 Climate	 Change	 Knowledge	 Index	 (attributes	 points	 to	 correct	 answers	 on	 climate	 change	
questions	in	KC1	and	KC2,	the	higher	the	score	the	more	knowledgeable	respondents	are	on	climate	
change;	the	maximum	possible	score	is	200)	

(2)	Climate	Change	Awareness	Index	(uses	a	rank-based	multiplication	factor	to	attribute	points	for	
positive	knowledge	and	attitude	related	answers,	the	higher	the	score	the	higher	the	climate	change	
awareness;	the	maximum	possible	score	is	320)		

(3)	Positive	Environmental	Attitude	Index	(attributes	points	towards	positively	answered	awareness	
questions,	 a	 higher	 score	 indicates	 a	 more	 environmentally	 friendly	 attitude;	 the	 maximum	
achievable	score	is	290)		
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(4)	Negative	Environmental	Practice	Index	(attributes	points	to	answer	options	that	reflect	negative	
environmental	 practices,	 the	 higher	 the	 score	 the	 more	 harmful	 the	 respondent’s	 environmental	
practices	are;	the	highest	possible	score	is	110)		

5)	 Consistency	 in	 Environmental	 Awareness	 (tests	 the	 hypothesis	 whether	 higher	 environmental	
knowledge	will	also	lead	to	more	positive	environmental	attitudes	and	therefore	leads	to	improved	
environmental	practices,	differentiates	between	respondents	consistent	and	inconsistent	answers)	

While	descriptive	analysis	allows	for	a	good	overview	of	the	data	amongst	the	different	comparison	
group,	it	cannot	provide	information	on	impact	pathways.	Econometric	approaches	would	be	needed	
to	disentangle	 the	effects	of	ProCEEd’s	activities	on	knowledge,	awareness	and	practice	outcomes.	
This	 study	unfortunately	does	not	provide	 the	 scope	 for	 such	an	analysis.	Nonetheless,	descriptive	
statistics	provide	good	indications	on	the	major	trends	in	our	findings.		

2.3	Survey	implementation		

For	 the	 implementation	of	 the	KAP	 Study,	we	differentiate	between	 two	 survey	 target	 groups:	 (1)	
implementers	of	project	activities	in	Vientiane	(see	2.4	Set-Up	of	KAP	Study	in	Vientiane)	and	(2)	the	
recipients	of	ProCEEd’s	project	activities	including	villagers	and	decision-makers	at	the	provincial	and	
district	level	within	ProCEEd’s	target	provinces.		

Recipients	of	ProCEEd’s	awareness-raising	activities	include	decision-makers	at	the	provincial	level	in	
Khammouane	 Capital	 (Thakek),	 Houaphanh	 Capital	 (Sam	 Neua)	 and	 Sayaboury	 Capital	 (Sayaboury	
Town).	 They	 also	 work	 at	 the	 district	 level	 of	 the	 ProCEEd	 target	 districts	 Boualapha	 District	 in	
Khammouane	(Boualapha	District	Capital),	Houameuang	District	in	Houaphanh	(Bouamngam	District	
Capital)	and	Piang	District	 in	Houaphanh	(Nampouy	District	Capital).	For	decision-makers,	 individual	
appointments	were	made	to	administer	the	 individual	questionnaires	 in	their	offices.	Following	the	
questionnaire,	the	enumerator	further	asked	open	questions	about	the	respondent’s	participation	in	
ProCEEd’s	environmental	bus	tours	and	their	pattern	of	media	usage	for	environmental	topics.	This	
was	 done	 to	 encourage	 the	 respondents	 to	 share	 their	 opinions	 and	 feedback	 on	 the	 ProCEEd	
activities.		

Of	ProCEEd’s	51	target	villages	50	were	visited	for	the	KAP	Study	(list	to	be	found	in	annex	C)	plus	an	
additional	 control	 village	 located	 in	 different	 districts.	Within	 every	 village,	 24	 survey	 participants	
were	randomly	sampled.	The	survey	session	always	began	with	the	implementation	of	the	FGDs.	The	
FGDs	were	set	up	in	the	same	manner	as	2012.	Four	FGDs	of	six	individuals	per	group	were	carried	
out	in	every	village.	The	individual	groups	consisted	of:	six	men	(aged	26	or	older),	six	women	(aged	
26	 or	 older),	 six	 young	women	 (aged	 15	 to	 25	 years)	 and	 six	 young	men	 (aged	 15	 to	 25	 years).	 A	
moderator	and	note-taker	of	the	same	gender	as	the	villagers	 in	the	group	implemented	the	FGDs.	
The	moderator	was	equipped	with	readable	printouts	of	the	individual	questions	as	a	guiding	tool	for	
the	villagers.	After	the	collection	of	the	qualitative	data,	the	enumerators	paired	up	with	 individual	
respondents	 to	 administer	 the	 individual	 questionnaires.	 For	 this	 a	 place	 was	 identified	 out	 of	
earshot	of	other	participants	 to	not	 taint	 the	answers	given.	Every	enumerator	 implemented	three	
individual	questionnaires	per	village.		

For	the	implementation	of	the	survey,	altogether	20	enumerators	from	MoNRE	were	trained	in	the	
administration	 of	 the	 questionnaire	 and	 the	 FGDs.	 Due	 to	 ProCEEd’s	 role	 in	 providing	 capacity	
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building	to	its	government	partners,	MoNRE	government	staff	were	selected	as	enumerators.	It	was	
ensured	to	have	50%	males	and	50%	on	the	team	so	they	could	be	appointed	to	the	FGDs	in	a	way	
that	would	make	the	focus	groups	most	comfortable	and	responsive.	The	training	 included	a	3-day	
workshop	on	the	questionnaire	and	FGDs.	As	part	of	the	training,	students	were	invited	to	function	
as	respondents,	for	the	enumerators	to	practice.	Interview	and	FGD	guidelines	can	be	found	in	annex	
B.		

In	the	field,	the	enumerators	were	split	 into	one	team	(of	four	people)	for	the	decision-makers	and	
two	 teams	 (of	 eight	 each)	 for	 the	 villages.	 A	 team	 leader	 and	 an	 assistant	 to	 facilitate	 the	
organization	 of	 the	 KAP	 Survey	 and	 to	 guide	 enumerators	 joined	 all	 teams.	 A	 government	
representative	from	the	district	(DONRE)	and	provincial	level	(PONRE)	always	joined	the	village	teams	
to	 set-up	 the	 KAP	 Study	 in	 the	 villages.	 The	 KAP	 Study	was	 implemented	 in	 two	 villages	 during	 a	
morning	and	an	afternoon	session	every	day.	The	filled-in	questionnaires	were	collected	at	the	end	
of	each	session	by	the	team	leader	and	checked	on	the	same	day.	All	three	teams	implemented	the	
KAP	 Study	 in	 parallel	 per	 individual	 provinces.	 First,	 the	 KAP	 Study	was	 implemented	 in	 HOU	 and	
SAYA	from	28.11.	to	10.12.2016	and	the	in	KHA	from	02.01.	to	08.01.2017.	A	reduced	team	of	three	
people	 implemented	 the	 interviews	 in	 Vientiane	 in	 December	 2016	 and	 January	 2017.	 Please	 see	
annex	 C	 for	 the	 specific	 study	 implementation	 as	 well	 as	 the	 Mission	 Report	 provided	 by	 the	
consultant	for	more	details.		

With	the	survey	teams	returning	from	the	field,	the	filled-out	questionnaires	were	provided	to	a	data	
entry	 team.	 The	 team	 facilitated	 the	 entry	 of	 the	 data	 into	 Excel	worksheets	 and	 SPSS	 (Statistical	
Package	for	Social	Sciences).		

2.4	KAP	Study	implementation	and	methodological	approach	for	
ProCEEd	activity	implementers	in	Vientiane			

The	implementers	of	ProCEEd’s	project	activities	in	Vientiane	are	predominantly	the	Department	of	
Environmental	 Quality	 Promotion	 (DEQP)	 at	 the	 Ministry	 of	 Natural	 Resources	 and	 Environment	
(MoNRE)	as	 the	main	counterpart	of	 the	Deutsche	Gesellschaft	 für	 Internationale	Zusammenarbeit	
(GIZ)	 GmbH,	 but	 also	 non-governmental	 organizations	 such	 as	 the	 Participatory	 Development	
Training	Centre	(PADETC)	or	the	Mobile	Conservation	Unit	from	the	National	University	of	Laos.	They	
have	been	particularly	involved	in	provision	of	non-formal	environmental	education	activities	such	as	
ProCEEd’s	bus	tours.	ProCEEd	also	cooperated	with	media	providers	such	as	Lao	National	Radio	(LNR),	
Lao	National	 TV	 (LNTV)	 and	newspapers	 including	Vientiane	Times	 and	Paxason	 to	 implement	 and	
improve	environmental	media	formats.	For	the	development	of	activity	and	media	content	related	to	
climate	 change,	 biodiversity	 conservation	 or	 sustainable	 Protected	 Areas	 management,	 these	
implementers	have	participated	 in	 specific	 capacity	development	activities	and	 trainings.	They	also	
consume	ProCEEd’s	supported	media	formats.		

Against	 this	 background,	 it	 was	 decided	 to	 slightly	 alter	 the	 KAP	 Study	 approach	 in	 Vientiane	 to	
account	 for	 the	 different	 setting.	 The	 questionnaire	 was	 reduced	 to	 knowledge	 and	 awareness-
related	questions	as	the	practice-related	questions	are	mostly	reflected	 in	rural	areas.	At	 the	same	
time,	 more	 advanced	 qualitative	 questions	 on	 knowledge	 of	 wildlife,	 forest	 protection,	 co-
management	of	National	Protected	Areas	and	biodiversity	conservation	were	asked	due	to	the	higher	
education	levels	of	the	respondents.	Here,	we	derived	overall	points	that	respondents	could	receive	
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per	question	based	on	the	number	of	correct	and	incorrect	statements	made	within	the	response	to	
an	open	question.	Additional	probing	questions	were	asked	regarding	the	respondent’s	opinions	on	
mass	media	channels	and	environmental	trainings	and	workshops.			

Due	to	these	methodological	differences	of	the	KAP	Study	in	Vientiane	and	the	three	provinces,	the	
data	 is	 analysed	 and	 reported	 separately.	 This	 ensures	 a	 better	 understanding	 of	 the	 effects	 and	
potential	 pathways	 of	 ProCEEd	 on	 respondent’s	 knowledge,	 attitudes	 and	 awareness	 in	 regard	 to	
climate	 change,	 biodiversity	 and	 the	 environment	 in	 general.	 In	 terms	 of	 analysis,	 the	 data	 set	 of	
ProCEEd	 activity	 implementers	 derived	 in	 2016	 (n=51)	 is	 compared	 to	 the	 decision-makers	
interviewed	in	Vientiane	in	2012	(n=44).	Further,	the	main	implementing	partners	are	compared	to	
each	other:	DEQP,	PADETC,	MCU	and	media	representatives.		

III.	Survey	results	and	interpretation	for	recipients	of	
ProCEEd	project	activities		

3.1	Qualitative	results		

The	implementation	of	FGDs	in	the	beginning	of	the	KAP	Study	session	in	every	village	enabled	the	
villagers	 to	 freely	discuss	 their	 concerns	 about	 changes	 in	 the	 climate	 and	environment	while	 also	
providing	suggestions	on	how	to	address	these	issues.	To	better	understand	the	role	of	the	ProCEEd	
activities	at	village	 level	 further	questions	were	asked	about	what	people	 like	and	don’t	 like	about	
ProCEEd’s	 mass	 media	 and	 environmental	 bus	 tour	 activities.	 For	 the	 wording	 of	 the	 questions,	
please	 see	 chapter	 2.1	 on	 the	 methodology	 of	 the	 survey.	 While	 a	 questionnaire	 only	 provides	
restricted	 answer	 options,	 FGDs	 allow	 for	 a	 more	 in-depth	 and	 associative	 communication	 on	
particular	 topics.	 The	 combination	 of	 qualitative	 and	 quantitative	 approaches	 provides	 a	 more	
comprehensive	picture	on	respondent’s	knowledge,	attitudes	and	practices	related	to	climate	change	
and	the	environment.		

3.1.1	Villagers		

Altogether	 216	 FGDs	 were	 implemented	 in	 53	 villages	 (64	 in	 HOU	 and	 76	 in	 SAYA	 and	 KHA	
respectively).	 In	terms	of	the	analytical	procedure,	we	cluster	the	different	statements	made	in	the	
FGDs	under	more	general	explanations,	summarizing	the	main	points.	The	extensive	recording	can	be	
requested	from	the	ProCEEd	project.	Here,	we	provide	a	summary	with	a	few	examples	of	people’s	
statements.	 Many	 statements	 have	 been	 repeated	 in	 the	 three	 different	 provinces.	 To	 reduce	
repetition,	we	only	add	the	new	statements	made	in	SAYA	and	KHA	to	the	initial	evaluation	of	HOU.	
This	 is	 why	 KHA	 may	 seem	 underrepresented	 here.	 This	 is	 not	 the	 case	 however.	 Any	 province-
specific	observations	are	stated	as	such.		

Opinions	about	climate	change	and	the	environment	(Questions	1	&	2)		

The	 terms	 climate,	weather	 and	 environment	 are	 used	 interchangeably	 in	 the	 FGDs.	 Respondents	
hardly	differentiate	between	the	terminologies.	This	has	not	changed	since	the	baseline	KAP	Study	in	
2012.	When	being	asked	about	observed	climate	and	weather	changes,	most	people	refer	to	weather	
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extremes	 (“The	 temperature	 changes	 to	 become	 abnormally	 cold	 last	 year.”	 old	 woman,	 Nakeng,	
HOU)	and	erratic	weather	patterns.	Villagers	in	HOU	reported	an	extremely	cold	winter	in	2015	with	
snowfall	 and	 temperatures	 below	 zero	 degrees.	 Such	 extreme	 weather	 events	 have	 negative	
repercussions	to	respondents’	livelihoods	such	as	the	destruction	of	housing,	death	of	livestock	and	
low	 crop	 yields	 due	 to	 cold	 snaps	 or	 flooding	 (“The	 rain	 falls	 a	 lot	 flooding	 the	 rice	 fields	 and	 the	
forests,	soil	erosion	damaging	the	farms.”	old	woman,	Nakeng,	HOU).	Insect	and	pest	problems	are	
also	perceived	as	a	result	of	changing	weather	conditions	(“The	weather	is	cold	and	there	are	pests	
such	as	mouse	and	plant	lice	that	eat	rice.”	old	men,	Nakhem,	SAYA).		

Villagers	observe	 the	 consequences	of	 environmental	 destruction	not	only	 in	 regard	 to	 a	 changing	
climate	but	also	as	such.	They	particularly	notice	the	reduction	of	forests	and	its	products	as	well	as	
wild	animals	(“Wild	animals	are	not	available	like	before,	wild	chickens,	ox,	deer.	I	used	to	hear	their	
voices	before	but	not	now.”	old	women,	Namphone,	SAYA).	Particularly	the	deforestation	near	water	
sources	 has	 led	 to	 disturbances	 in	water	 flows	 leading	 to	water	 shortages	 in	 the	 dry	 seasons	 and	
during	droughts	(“Before,	we	didn’t	lack	water	but	right	now	there	is	a	lot	of	tree	cutting	causing	the	
water	sources	to	become	abnormally	dry.”	old	men,	Dongngeun,	SAYA).	As	water	is	vital	for	people’s	
livelihoods,	not	only	the	availability	but	also	its	quality	 is	of	people’s	concern.	In	SAYA	in	particular,	
respondents	are	afraid	of	water	sources	being	contaminated	by	chemicals.	They	frequently	mention	
problems	with	pesticides	and	herbicides	and	blame	large-scale	investors	for	its	over-usage.		(“Chinese	
people	 used	 chemicals	 to	 plant	 bananas	and	watermelons.	 The	 chemicals	 got	 into	 the	 river,	 giving	
rashes	to	the	citizens	who	used	the	water.	The	citizens	don’t	dare	use	the	water.	When	people	ate	the	
bananas	or	the	watermelons	that	the	Chinese	planted,	they	got	stomach	aches.”	old	women,	Nakong,	
SAYA).		

The	 vast	majority	 of	 the	 people	 refer	 to	 deforestation	 and	 slash	 and	 burn	 cultivation	 as	 the	main	
reasons	for	a	changing	climate	(“The	reason	for	the	change	is	deforestation,	resulting	in	the	loss	of	big	
trees	 so	 the	 weather	 changes.”	 old	 women,	 Natan,	 SAYA).	 Men	 in	 HOU	 point	 out	 that	 dam	
construction	 is	a	 factor	 leading	to	climate	change	and	environmental	destruction	(“We	have	talked	
about	the	change	in	weather	because	there	 is	the	construction	of	Nam-Pen	dam.”	old	men,	Soplao,	
HOU).	As	 in	2012,	many	villagers	blame	outsiders	to	be	responsible	for	climate	change	(“Ever	since	
there	was	 a	 corn	 plantation	 project,	 the	 hot	 season	 is	 so	 hot	 and	 the	 cold	 season	 is	 so	 cold.”	 old	
woman,	Phiang	Di,	HOU)	and	environmental	degradation	 (“People	 from	other	places	come	and	cut	
our	trees	illegally.”	old	women,	Vangkham,	SAYA	and	“Vietnamese	hunter	come	to	do	illegal	hunting	
practice	 to	 catch	 or	 kill	 the	wild	 animals.”	old	men,	Dou,	 KHA).	 But	 they	 also	 know	 that	 outsiders	
receive	 support	 by	 the	 government,	 otherwise	 they	wouldn’t	 be	 able	 to	 do	 business	 (“The	 higher	
authority	or	the	province	and	the	district	allowed	companies	to	come	and	cut	trees	in	the	village	and	
the	village	chief	 couldn’t	do	anything	about	 it.”	old	men,	Nakeng,	HOU).	While	 the	majority	of	 the	
people	point	out	 that	humans	are	 responsible	 for	climate	change,	 some	mention	 that	 the	weather	
depends	on	spiritual	beings	(“Whether	it	will	rain	or	not	depends	on	looking	after	the	ghosts	of	their	
religion.	They	don’t	believe	in	the	seasons	and	the	weather	conditions.”	old	men,	Homephan,	HOU).	

Only	few	villagers	 in	general	relate	climate	change	specifically	to	 industrialization	 in	Laos	(“The	Lao	
citizens	think	that	it’s	because	our	country	has	too	many	factories,	making	the	climate	change.”	old	
men,	Naphiang,	HOU).	They	specifically	mention	factory	pollution	(“The	climate	has	changed	due	to	
industrial	 factories,	 cars	 releasing	 black	 smoke	 as	 pollution.”	 young	 men,	 Dongngeun,	 SAYA)	 and	
population	 increase	 in	 SAYA,	 which	 is	 more	 prosperous	 than	 HOU	 and	 KHA	 due	 to	 trade	 with	
Thailand,	 lowland	 farming	 opportunities	 and	 better	 accessibility.	 The	 problems	 of	 waste	
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management	 such	 as	waste	 burning	 and	 garbage	 disposal	 at	will	 are	 associated	 to	 the	 population	
increase	(“Some	of	the	citizens	don’t	clean	well.	Some	of	them	don’t	understand	and	throw	garbage	
wherever	they	want.”	old	women,	Nakong,	SAYA).	

Particularly	 young	 people	 refer	 to	 the	 general	 development	 of	 the	 country	 that	 contributes	 to	
environmental	destruction	and	climate	change.	They	notice	the	discrepancy	between	the	benefits	of	
development	 and	 the	 negative	 impact	 it	 has	 on	 the	 environment	 (“The	 construction	 of	 dams	 has	
positive	and	negative	effects.	The	positive	effect	 is	there	is	electrical	dam	for	convenient	usage.	The	
negative	effects	are	deforestation	and	 the	destruction	 the	habitats	of	wild-aquatic	animals.”	young	
men,	Khangkao,	HOU).	At	the	same	time,	they	understand	that	villagers	only	play	a	part	 in	a	much	
larger	system	of	environmental	exploitation	based	on	supply	and	demand	(“There	were	plenty	of	big	
trees	in	the	forests	before	but	right	now	there’s	none.	The	reasons	are	timber	exploitation	to	sell	and	
send	 to	 wood	 factories,	 then	 exporting	 to	 other	 countries	 and	 the	 expansion	 of	 the	 village’s	
infrastructure.	Wild	animals	decrease	a	lot	because	people	hunt	them	to	sell	and	eat,	because	there	
are	 traders	 coming	 to	buy	 them.”	young	men,	Natan,	SAYA).	This	goes	hand	 in	hand	with	people’s	
economic	greediness.	(“The	reason	why	most	people	cut	trees	is	because	they	want	to	be	rich.”	young	
women,	Nakha-Yang,	SAYA).	

For	some	villagers,	it	is	difficult	to	understand	the	global	concept	of	climate	change.	They	believe	that	
as	 their	 household	 or	 their	 village	 follows	 good	 environmental	 practices,	 the	 changes	 in	 climate	
conditions	 should	 have	 halted.	 At	 the	 same	 time,	 they	 seemingly	 reflect	 little	 on	 the	 actual	
environmental	practices	of	the	people	or	think	what	is	being	done	is	sufficient	(“Don’t	know	what	to	
do,	 that	might	 cause	by	deforestation	 in	 the	past	but	now	protected	area	and	production	area	are	
declared	 so	 the	 forest	 is	 again	 rehabilitated	 and	 healthier	 and	 it	 also	 provides	 accommodation	 for	
wildlife.“	old	women,	NongNo,	KHA).		

Respondents	are	very	aware	of	the	consequences	of	environmental	degradation	and	climate	change	
for	their	livelihoods	as	they	depend	on	forest	produce	for	their	income	and	food	consumption	(“The	
decrease	in	forests	and	wild	animals	affect	humans	such	as:	no	food,	fruits,	bamboo,	no	wood	to	build	
houses.”	 young	 men,	 Subounhuang,	 SAYA).	 Villagers	 point	 out	 that	 because	 it	 has	 become	 much	
more	difficult	to	rely	on	environmental	resources,	they	began	focussing	on	other	income	generating	
activities	 (“The	 food	has	decreased	and	 some	animals	are	prohibited	 to	hunt	 and	because	of	 these	
changes	the	citizens	have	to	find	other	occupation	such	as:	weaving,	animal	herding.”	young	women,	
Soplap,	 HOU).	 Many	 villagers	 realize	 that	 alternative	 livelihoods	 that	 do	 not	 rely	 on	 resources	 as	
much	would	reduce	the	pressure	on	the	environment,	but	low	incomes	and	poverty	prevents	them	
from	change.	(“We	rely	only	on	slash	and	burn	cultivation	to	find	a	 living.	We	want	to	change	from	
this	 type	of	 cultivation	 to	 do	other	 things	 but	we	have	no	 funds	 to	 do	 that.”	 old	woman,	Namnat,	
HOU).	At	the	same	time	they	find	their	options	to	be	unclear	(“I	want	the	leader	to	help	more	about	
the	livelihood	of	the	citizens,	especially	their	occupations.	What	occupations	can	the	citizens	do	that	
will	 not	 destroy	 the	 forests?”	 young	 men,	 Korhing,	 HOU).	 Young	 respondents	 know	 that	
implementing	change	 is	a	prolonged	process	 (“We	do	 things	 little	by	 little	because	many	people	 in	
our	 village	 still	 don’t	 understand	 the	 concept	 of	 environmental	 protection.”	 young	women,	 Natan,	
SAYA).		

In	theory,	respondents	have	a	clear	understanding	of	approaches	and	activities	that	would	contribute	
to	 environmental	 protection	 and	 restore	 environmental	 health,	 such	 as	 reduce	 hunting	 and	 use	
forests	products	 for	 family	 consumption	only.	Reforestation	 is	mentioned	very	often.	Respondents	
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are	in	great	favour	of	planting	productive	trees	that	they	can	gain	an	income	from	(“We	should	plant	
trees	as	 replacements,	 especially	 fruit	 trees	 such	as:	mango	 trees,	 tamarind	 trees	and	plum	 trees.”	
young	women,	 Korhing,	 HOU).	 However,	 the	most	 frequently	mentioned	 pathways	 are	 associated	
with	stopping	both	deforestation	and	slash	and	burn	cultivation.	To	achieve	 this,	people	believe	 in	
strong	 regulations	 and	 fines	 (“The	 village’s	 law	 and	 regulations	 need	 to	 be	 enforced	 so	 that	 the	
villagers	 and	other	people	won’t	 invade	 illegally.	 If	 they	are	 caught,	 they	need	 to	be	 fined.”	 young	
women,	 Mor,	 HOU).	 While	 many	 respondents	 are	 in	 favour	 of	 strong	 rules,	 they	 don’t	 actually	
believe	that	the	current	ones	are	followed	with	much	care.	Monitoring	is	weak	and	offenders	are	not	
always	persecuted	 (“Our	village	has	 set	 regulations	but	most	 citizens	 ignore	 them.”	 young	women,	
Khounphon,	SAYA).		

It	is	pointed	out	that	the	leaders	should	take	a	stand	for	environmental	protection	and	convey	a	clear	
message	to	the	people.	At	the	same	time	they	are	requested	to	support	the	villages	(“The	authorities	
should	be	the	ones	to	give	use	seedlings	and	the	citizens	should	be	the	workforce	in	the	planting	and	
maintenance	of	trees.”	old	women,	Dongngeun,	SAYA).	Some	villagers	(in	particular	old	men)	have	an	
interesting	understanding	of	responsibility	–	pointing	to	projects	and	the	government	to	take	action	
(“It’s	a	 shame	that	 the	environmental	project	came	too	 late.	 If	 they	came	 faster,	our	 forests	would	
still	be	plentiful.”	old	men,	Khiokem,	SAYA).	Others	refer	to	responsibility	of	the	people	and	villages	
to	set	a	good	example	(“Forest	protection	should	start	with	citizens	within	the	village.	If	the	citizens	in	
the	village	can	protect	 the	 forests	and	the	environment	well,	 then	we’ll	become	a	model	village	 for	
other	 nearby	 villages	 about	 forest	 and	 environmental	 protection.”	 old	 woman,	 Khangkao,	 HOU).	
There	are	a	number	of	opportunities	where	villagers	can	support	authorities	in	forest	protection,	for	
example	through	patrolling.	Many	young	villagers	 in	particularly	refer	to	the	concept	of	unity	when	
talking	 about	 how	 environmental	 destruction	 could	 be	 solved	 (“Everyone	 in	 Lao	 should	 help	 each	
other	 in	 the	 protection	 because	 forests	 belong	 to	 everybody,	 it’s	 not	 hard	 to	 protect	 the	
forests.“	young	women,	Muang-Or,	HOU).	

Respondents	refer	to	many	actions	already	being	taken	to	reduce	climate	change	and	environmental	
degradation,	 particularly	 in	 regard	 to	preventing	 (illegal)	 deforestation	 (“The	 forests	 are	protected.	
There	 are	 regulations	 about	 protecting	 and	 not	 cutting	 trees	 the	 conservation	 forests,	 prohibited	
forests	and	consumption	forests.	The	citizens	also	cooperate	with	the	regulations.	If	anyone	illegally	
comes	 in,	 there	will	 be	 fines	 and	 the	 village	 police,	militants	 take	 turns	 in	 patrolling.	 The	 fines	 are	
based	on	 the	 regulations	 set	by	 the	government.”	old	woman,	Kang,	HOU).	 Few	people	have	 clear	
ideas	 on	 what	 to	 do	 with	 the	 money	 from	 fines.	 Many	 people	 mention	 the	 money	 should	 go	 to	
village	funds.	But	some	think	 it	should	be	allocation	to	environmental	protection	and	rehabilitation	
(“The	charge	money	from	the	fines	should	apply	to	rehabilitate	the	environment.”	old	men,	Dou,	KHA).		

Opinions	about	the	ProCEEd	environmental	bus	(Question	3)		

The	 ProCEEd	 activities	 are	well	 received	 and	 liked.	Many	 agree	 that	 they	 should	 be	 implemented	
more	 often	 (“I	 like	 all	 the	 activities	 that	 the	 project	 implemented.	 They	 create	 enjoyment.	 I	 want	
there	 to	 be	 more	 theatre	 performances	 and	 more	 fun	 than	 this.”	 young	 women,	 Kang,	 HOU).	
Participants	 feel	 like	 they	are	 learning	 something	 from	the	activities	 in	a	 fun	way	 (“I’ve	 learnt	new	
things	 from	 the	 environmental	 project	 and	 everyone	 in	 the	 village	 also	 know	 how	 to	 protect	 the	
forests.”	 young	 women,	 Naphiang,	 HOU).	 The	 activities	 inspire	 exchange	 and	 discussions	 within	
families	and	communities	(“The	family	all	participated	 in	ProCEEd	project’s	activities.	After	that,	we	
talked	 about	 it	 in	 order	 to	 implement	 things.”	 old	 men,	 Soplao,	 HOU).	 They	 also	 notice	 a	 higher	
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awareness	 towards	 environmental	 issues	 because	 of	 the	 implementation	 of	 the	 ProCEEd	 project	
(“After	the	bus	tours	came	to	implement	activities,	the	citizens	started	paying	more	attention	to	the	
environment.”	young	women,	Sonkhoua,	HOU).		

Respondents	have	minor	suggestions	for	improvements.	Some	demand	more	specific	information	(“I	
want	 them	 to	add	more	 content	 in	 the	performance	 such	as:	 clearly	demonstrate	 the	allocation	of	
land-forests,	help	the	citizens	know	about	nature	and	the	correct	way	to	earn	a	living.”	young	men,	
Namnat,	HOU).	Villagers	find	that	the	ProCEEd	activities	should	better	cater	to	their	farming	schedule	
(“January/	 February	 is	 the	 best	 time	 to	 come,	 because	we	 don’t	 farm	during	 that	 period.	Morning	
sessions	 should	be	at	4am	and	 the	evening	 session	at	5pm,	 so	 that	 I	 can	participate.”	old	woman,	
Namnat,	HOU).	In	Sayaboury,	it	is	more	often	mentioned	that	local	language	and	vocabulary	should	
be	used	(“The	questions	should	be	easier	and	have	more	local	vocabularies,	so	we	can	know	how	to	
answer	them.”	old	women,	Khiokem,	SAYA).	

Media	use	and	opinions	about	ProCEEd’s	media	activities	(Question	4)	

TV	 is	 the	most	 interesting	media	 source	 to	 receive	news	and	 information	 from.	The	most	watched	
Lao	 channels	 are:	 LNTV,	 Lao	 Star	 Channel,	 the	 Military	 Channel	 and	 MV	 Lao.	 In	 SAYA,	 favourite	
programs	on	Lao	TV	include	“Travel	in	Laos”	on	Lao	Star	Channel	that	talks	about	tourist	attractions	
in	Laos	and	“Make	a	living	in	Laos”	from	the	MV	Lao	Channel	about	agricultural	and	off-farm	income	
generating	activities.	They	are	mostly	watched	by	young	women	in	Namphone,	Phonsa-At,	Somsavat,	
Nakong,	and	Vangkham	(SAYA).	TV	is	also	regarded	as	a	very	trust-worthy	media	(“They	showed	the	
truth	 about	 living	 things.”	 old	 men,	 Soplao,	 HOU).	 A	 number	 of	 people	 mention	 that	 they	 don’t	
receive	Lao	channels	and	Lao	radio	signals.	As	one	of	the	reasons	why	the	environmental	program	is	
not	watched,	people	also	refer	to	the	unsuitable	schedules	of	the	program.	Again,	villagers	point	out	
that	the	program	schedule	should	adjust	to	their	work	schedules.	

Young	 people	 enjoy	 watching	 music	 programs	 and	 dramas	 and	 would	 like	 to	 see	 environmental	
topics	integrated	into	these	(“I	want	the	project	to	air	environmental	programs	in	more	channels	and	
I	want	the	creation	of	dramas	to	be	aired	in	the	evening	like	the	neighbouring	country.”	young	men,	
Mor,	HOU).	Foreign	TV	channels	(e.g.	Thai	TV)	are	often	more	interesting	than	local	Lao	productions,	
so	 they	 are	 preferred	 by	 villagers	 (“Mostly,	 this	 house	 only	 watches	 foreign	 channels	 about	 the	
environment.	When	 I	 see	 that,	 I	 want	 Lao	 channels	 to	 have	 programs	 and	 documentaries	 like	 the	
foreign	countries.”	old	women,	Khangkao,	HOU).	Only	a	few	people	mention	that	programs	in	their	
local	 languages	Khmu	and	Hmong	would	be	nice	(“I	want	there	to	be	an	environmental	program	in	
Hmong	language.”	young	men,	Namgnap,	SAYA).		

Radio	 seems	 to	become	 less	 relevant	overall,	but	even	more	 so	 for	 the	younger	generation.	Many	
report	that	only	the	older	generation	listens	to	the	radio	or	that	they	listen	to	songs	only	(“As	for	the	
radio,	only	old	people	listen	to	it.”	young	women,	Namnat,	HOU).	Loudspeakers	are	hardly	mentioned	
by	villagers	within	the	FGDs.	The	same	applies	to	newspapers	as	they	hardly	play	a	role	at	all	at	the	
village	 level	 and	 are	 only	 read	 by	 village	 authorities	 (if	 at	 all).	 Magazines	 and	 books	 are	 mainly	
accessed	through	schools	or	when	being	distributed	by	projects.	Books	are	more	often	mentioned	in	
SAYA	than	HOU	or	KHA	(“I	want	books	about	the	environment	and	forest	protection	to	be	put	in	the	
library.”	young	women,	Naven,	SAYA).	
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3.1.2	Decision-makers	at	provincial	and	district	level		

Opinions	about	the	ProCEEd	environmental	bus	(Question	3)		

Question	 three	 and	 four	 were	 also	 administered	 to	 the	 government	 representatives	 that	 have	
participated	 in	 the	 government	 focused	 bus	 tours	 and	 accessed	 the	media	 formats	 supported	 by	
ProCEEd.	The	majority	of	the	respondents	states	to	have	participated	in	a	bus	tour	at	least	once.	The	
provincial	 and	 district	 offices	 associated	 with	 MoNRE	 have	 participated	 more	 often.	 Overall,	 the	
project	activities	are	very	much	appreciated	(“I	 like	everything	because	it	encourages	the	officers	to	
love	 nature	more.”	 Governor’s	 Office,	 Bouamngam,	 HOU).	 The	 combination	 of	 entertainment	 and	
learning	is	a	good	mixture	for	the	participants	(“I	like	the	play,	ask-answer,	games	because	it	reflect	
to	the	reality,	they	provide	both	knowledge	and	entertainment.“	PONRE,	Thakek,	KHA).	The	theatre	
plays	are	especially	liked	(“I	like	the	play	because	it	has	good	content	and	proper	with	the	reality,	easy	
to	understand	and	provide	good	knowledge	for	those	who	haven’t	known	before.“	DoICT,	Boualapha,	
KHA).	Participants	also	enjoy	 the	group	 interactions	as	 they	allow	 for	exchange	and	discussions	 (“I	
like	the	conversational	groups	because	we	get	to	exchange	and	share	our	opinions	with	other	sectors.”	
PAFO,	Sam	Neua,	HOU).		

People	 have	 suggestions	 for	 improvements	 as	well.	 Quite	 a	 number	 of	 respondents	mention	 that	
they	do	not	find	the	approach	of	the	activities	suitable	for	the	(older	and	distinguished)	government	
officials.	 This	 is	particularly	 the	case	 in	 the	provincial	 capitals	and	not	 so	much	at	 the	district	 level	
(“Because	sometimes	bring	the	senior	to	join	the	game,	 it	feels	 like	force	them	to	play.	The	game	is	
more	proper	with	the	children.“	PEO,	Thakek,	KHA	and	“I	didn’t	like	the	game	because	it	isn’t	proper	
to	apply	with	the	authority	officers.”	DoE,	Boualapha,	KHA).	Only	few	respondents	mention	that	the	
content	 is	 too	high	or	 low	of	a	 level	 for	 the	participants.	But	some	mention	that	 the	knowledge	of	
those	 implementing	 the	 activities	 could	 be	more	 in-depth	 (“The	 posters	 should	 be	 presented	 in	 a	
clearer	way.”	PEO,	Sayaboury,	SAYA	and	“The	 team	members	are	still	 young.	They	couldn’t	answer	
some	questions	from	the	participants.”	PONRE,	Sam	Neua,	HOU).		

While	the	majority	of	decision-makers	feel	that	they	are	learning	from	the	activities,	some	don’t	see	
the	necessity	 to	 join	 the	activities.	They	 refer	 to	 the	villagers	as	being	more	 in	need	of	 learning	 (“I	
hope	they	distribute	leaflets	and	posters	to	the	villages	in	Sayaboury	district.	This	way	the	people	in	
the	 communities	 can	 also	 learn.	 Most	 of	 the	 officials	 are	 aware	 of	 the	 information	 but	 the	
communities	don’t	have	the	opportunity	to	have	access	to	the	information.”	Police,	Sayaboury,	SAYA).	
Respondents	 also	 have	 suggestions	 for	 the	 bus	 tours	 at	 the	 village	 level	 (“The	words	 used	 during	
dissemination	on	the	village	level	are	too	formal.	Local	words	should	be	used.”	LYU,	Nampouy,	SAYA	
and	 “I	would	 like	 the	 sellers	 in	 the	market	 to	 participate	because	 they	are	 the	ones	who	bring	 the	
animals	to	sell.”	PEO,	Sam	Neua,	HOU).		

Media	use	and	opinions	about	ProCEEd’s	media	activities	(Question	4)	

Overall,	people	enjoy	using	different	media	outlets	to	learn	about	the	environment.	More	decision-
makers	than	villages	read	the	newspaper.	This	is	also	because	the	government	offices	often	provide	
the	newspapers	 for	 their	 employees	 to	 read.	Again,	 TV	 is	 the	 favoured	media,	which	 is	 frequently	
watched.	They	often	prefer	TV	to	radio	(“As	for	the	radio,	I	don’t	like	it	because	there	are	no	pictures	
and	it	makes	understanding	slow.”	PONRE,	Sam	Neua,	HOU	and	“I	can	only	hear	sound	from	the	radio	
so	 I’m	 not	 sure	 how	 much	 can	 be	 trusted.”	 Army,	 Bouamngam,	 HOU).	 Loudspeakers	 are	 more	
frequently	 used	 in	 district	 and	 provincial	 capitals	 than	 in	 the	 villages.	 In	 the	 capitals	 also	 radio	
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programs	 are	 sometimes	 broadcasted,	 (“I	 listen	 to	 the	 radio	 everyday	 through	 the	 loudspeaker	
system.”	Army,	Bouamngam,	HOU).	Only	 very	 few	 respondents	mention	other	media	 formats	 that	
could	 be	 relevant,	 such	 as	 the	 Internet	 or	 Facebook	 specifically	 (“I	 want	 the	 project	 to	 regularly	
implement	 this	 kind	 of	 event	 because	 it	 is	 a	 caution	 for	 us	 to	 look	 at	 our	 livelihood.	 I	 want	 it	 on	
Facebook.”	 Police,	 Sayaboury,	 SAYA).	 While	 Facebook	 is	 very	 widely	 used	 among	 urban	 people	
including	decision-makers,	it	is	not	necessarily	used	for	content-related	postings.		

3.2	Quantitative	results		

In	the	following	chapter,	we	review	the	quantitative	data	collected	in	the	context	of	the	second	KAP	
Study.	First,	we	assess	the	conditions	at	the	village	level	to	have	an	understanding	of	people’s	living	
conditions	 in	the	rural	areas,	where	the	majority	of	 interviews	took	place.	Second,	the	overall	data	
from	2016	is	compared	to	the	one	collected	in	2012.	It	should	be	noted	that	we	did	not	interview	the	
same	people	as	in	2012.	We	identified	representatives	to	be	interviewed	at	the	village	level.	21%	of	
our	 sample	 group	 in	 2016	 has	 also	 participated	 in	 the	 KAP	 Study	 in	 2012.	 Third,	 we	 assess	 the	
differences	 in	 knowledge,	 attitude	 and	practices	between	 those	 that	 have	participated	 in	 ProCEEd	
environmental	 bus	 activities	 and	 have	 read/	 listened	 to/watched	 ProCEEd-supported	 media	
programs	and	those	that	have	not.	We	also	take	into	account	the	quantitative	extent	of	participation	
in	the	ProCEEd	activities.	Forth,	we	compare	between:	(1)	provinces,	(2)	gender,	(3)	location,	(4)	age,	
(5)	 educational	 Level,	 (6)	 financial	 situation.	As	 this	 chapter	 can	only	 summarize	 findings,	 annex	D	
provides	details	of	the	quantitative	study	results	for	recipients	of	ProCEEd	project	activities.		

For	a	better	understanding	of	the	people’s	climate	change	knowledge	and	environmental	awareness,	
we	 combine	 various	 answers	 within	 the	 questionnaire	 and	 generate	 indexes.	 We	 discuss	 the	
following	 indexes:	 climate	 change	 knowledge	 index,	 climate	 change	 awareness	 index,	 positive	
environmental	 attitude	 index,	 negative	 environmental	 practice	 index,	 and	 consistency	 in	
environmental	awareness.	For	the	detailed	composition	of	the	indexes,	please	refer	to	chapter	2.2	on	
the	 data	 analysis	 of	 the	 survey.	 For	 all	 items,	 we	 also	 discuss	 the	 individual	 questions	 related	 to	
knowledge,	attitudes	and	awareness	regarding	climate	change,	biodiversity	and	the	environment	in	
general.			

3.2.1	Village	overview	

For	our	KAP	Study	in	2016,	we	interviewed	1,341	respondents	(2012:	1,334),	half	of	which	are	male	
(51%)	and	 female	 (49%).	 89%	of	our	 respondents	 live	 in	 rural	 villages	 in	HOU,	 SAYA	and	KHA.	 The	
villages	 are	 located	 in	 Houameuang	 District	 (HOU),	 Phiang	 District	 (SAYA)	 and	 Boualapha	 District,	
(KHA).	The	other	11%	of	our	respondents	are	decision-makers	from	government	offices	in	the	capital	
cities	of	those	provinces	and	districts.	Altogether,	we	visited	53	villages,	50	of	which	are	targeted	by	
the	ProCEEd	project.	The	villages	are	located	in	very	rural	areas,	where	the	average	village	is	located	
about	14	km	from	a	tar	road.	This	is	much	less	the	case	in	HOU	and	SAYA,	while	in	KHA	the	majority	
of	 villages	 are	 located	 besides	 unpaved	 dirt	 roads.	 There	 are	 three	 villages	 in	 KHA	 in	 extremely	
remote	locations,	approx.	110	km	away	from	a	tar	road.	Regarding	market	access,	villagers	have	to	
travel	16	km	on	average	 to	access	 the	next	market	 to	 sell	 and	buy	produce.	Particularly	villages	 in	
HOU	and	KHA	are	quite	far	removed	from	trading	opportunities.		
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Almost	every	village	has	a	primary	school	and	34%	additionally	have	a	secondary	school	 located	 in	
their	village.	Health	care	centres	are	 rather	 rare	 in	 rural	areas	and	are	mostly	established	 in	 larger	
villages.	Only	21%	of	the	villages	have	direct	access	to	health	care.	The	dominant	water	sources	are	
rivers,	 dams	 and	 streams	 and	 51%	 of	 villages	 predominantly	 source	 their	 water	 for	 cleaning	 and	
cooking	there.	This	also	has	environmental	repercussions,	as	rivers	are	not	only	the	source	for	water	
but	are	also	the	recipients	of	the	used	water.	In	terms	of	sanitation	facilities,	villagers	predominantly	
use	private	toilets	that	are	only	shared	with	family	members.	However,	adequate	sanitation	facilities	
are	 not	 available	 in	 every	 village	 and	 therefore	 in	 26%	 of	 villages,	 people	 have	 to	 resort	 to	 open	
defecation.	This	number	is	mainly	driven	by	observations	in	KHA,	where	63%	of	the	villages	mention	
that	their	population	predominantly	follows	open	defecation.	It	must	be	considered	that	the	ProCEEd	
project	area	in	KHA	is	poorer	than	in	HOU	and	SAYA.	In	KHA,	roads	are	mostly	unpaved,	markets	are	
located	 further	away	and	people	are	 therefore	potentially	 less	 involved	 in	 trade	and	other	 income	
generating	activities	that	require	accessibility	and	mobility.		

Because	ProCEEd	supports	environmental	programs	on	television	and	radio,	we	are	also	interested	in	
the	availability	of	these	media	channels.	In	the	FGDs	many	people	mention	that	TV	and	radio	signals	
don’t	 reach	 their	 village	 and	 indeed	we	 see	 that	 only	 few	 villages	 are	 able	 to	 receive	 radio	waves	
from	the	radio	stations	within	their	districts	(15%).	Slightly	more	villages	(32%)	are	able	to	 listen	to	
their	 provincial	 stations.	 Further	 probing	 revealed	 that	 particularly	 the	 Vientiane-based	 national	
radio	 station	 is	 also	 accessible	 for	 villages	 in	 SAYA	 and	 the	 Luang	 Prabang-based	 radio	 station	 for	
HOU.		Lao	National	TV	can	be	widely	received.	72%	of	the	villages	in	the	sample	have	access	to	the	
channel.	 Loudspeakers	 are	 also	 available	 in	 most	 villages.	 They	 are	 generally	 used	 to	 broadcast	
information	on	official	government	regulations	and	announcements	of	village	meetings.		

Table	1	Overview	of	village	information		

Variable	 Mean	 Min		 Max	
Village	services		 	 	 	
Village	population	 652	(442)	 147	 1857	
Distance	to	tar	road	in	km	 14.06	(26.83)	 0	 120	
Distance	to	district	capital	in	km	 35.23	(19.74)	 1	 75	
Distance	to	next	market	in	km	 15.53	(15.33)	 0	 60	
Primary	school	is	located	in	the	village	 96%	 0	 1	
Secondary	school	is	located	in	the		 34%	 0	 1	
Health	care	centre	is	located	in	the	village	 21%		 0	 1	

Water	source	

River,	dam,	lake,	pond,	stream	 51%	 0	 1	
Protected	public	tab,	well,	borehole,	spring	 41%	 0	 1	
Unprotected	well	or	spring	 4%	 0	 1	
Piped	water	onto	premises	 4%		 0	 1	

Sanitation	
facilities		

Protected	private	toilets	 36%	 0	 1	
Open	defecation	 26%	 0	 1	
Public	or	shared	toilets	 19%	 0	 1	
Unprotected	private	toilets	(bucket,	no	
platform)	

19%	 0	 1	

Media	access	 	 	 	
Lao	National	TV	 72%	 0	 1	
Lao	National	Radio	from	district	level	 15%	 0	 1	
Lao	National	Radio	from	provincial	level	 32%	 0	 1	
Loudspeakers	are	located	in	village		 74%	 0	 1	

Standard	deviations	in	parenthesis	
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Figure	1	Financial	situation	of	respondents	

Figure	2	Climate	Change	Knowledge	Index	

3.2.2	Overall	sample		

In	regard	to	gender,	location	and	education	levels,	the	respondents	in	2016	are	very	comparable	to	
those	 in	2012.	The	majority	of	 the	 respondents	 (61%)	have	a	 low	education	 level	 (no	 school,	non-
formal	education	certificates	and	primary	school)	and	about	a	third	of	the	sample	group	(34%)	has	a	
medium	education	level	(secondary	school	and	vocational	training).	Only	very	few	(5%)	have	received	
university	education	(BA,	MA	or	PhD).	Respondents	differ	slightly	in	their	age	groups.	There	are	more	
young	respondents	 in	2016	than	 in	2012.	 In	2016,	
40%	 are	 younger	 than	 25	 years	 old	 (2012:	 31%)	
and	 35%	 are	 older	 than	 36	 (2012:	 48%).	 But	 the	
largest	 difference	 can	 be	 seen	 in	 regard	 to	 their	
financial	situations,	which	is	based	on	categories	of	
qualitative	 statements.	 The	 sample	 group	 in	 2016	
is	much	richer	than	in	2012.	While	in	2012	still	33%	
of	 the	 sample	 group	 reported	 to	 have	 a	 low	
income	 and	 therefore	 “enough	 money	 for	 food,	
but	 not	 for	 clothing”,	 it	 was	 only	 10%	 in	 2016.	 The	majority	 of	 the	 people	 (60%)	 today	 “can	 buy	
expensive	 things	 like	 a	 refrigerator”	 or	 “all	 the	 things	 they	want”	 and	 therefore	 fall	 into	 the	 ‘high	
income’	group.	In	2012,	only	24%	reported	a	high	income.	This	can	certainly	mean	that	the	income	
and	living	standard	has	increased	over	the	past	four	years.		

Knowledge	related	to	climate	change	and	the	environment		

The	climate	change	knowledge	index	shows	that	respondents	today	are	more	knowledgeable	when	it	
comes	 to	 climate	 change	 in	 comparison	 to	 2012.	 On	 average	 they	 receive	 15	more	 points	 on	 the	

index	 scale	 increasing	 the	 average	

score	 from	 89	 to	 104.	 This	
constitutes	a	17%	increase	in	climate	
change	 knowledge.	 This	 pattern	 is	
also	 reflected	 in	 the	 assessment	 of	
the	 answers	 to	 the	 individual	
questions	we	asked	in	the	survey.		

Comparing	2012	to	2016,	the	average	number	of	people	that	correctly	mark	true	statements	about	
climate	 change,	 remains.	 79%	 of	 the	 people	 both	 in	 2012	 and	 2016	 correctly	 agree	 with	 the	
statement	 that	 climate	 change	 also	means	 “change	 in	 length	 of	 seasons”.	 The	 concept	 of	 climate	
change	remains	foreign	to	the	majority	of	the	respondents.	Particularly	the	terms	weather,	climate	
and	air	are	difficult	to	differentiate.	In	2016,	respondents	associate	climate	change	increasingly	with	
weather	 (+11%)	and	air	quality	 (+14%).	This	 is	understandable	as	 these	 terms	are	 closely	 linked	 to	
climate	change.		
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Figure	3	Responses	to	the	question	„When	you	hear	people	talking	about	
„climate	change“:	What	kind	of	change	do	you	think	they	are	talking	about?	
(question	KC-1)	

Figure	4	Comparison	of	respondents’	knowledge	of	statements	about	climate	change	
(question	KC-2)	

But	in	general,	people	understand	
the	 meaning	 of	 climate	 change	
better	 than	 in	 2012.	When	 asked	
about	whether	certain	statements	
are	 true	 or	 false,	 only	 2%	 in	
comparison	to	23%	in	2012	“don’t	
know	what	climate	change	means	
and	 therefore	 cannot	 answer	 the	
question.”		

Also,	more	people	identify	the	two	
correct	 of	 the	 seven	 overall	

statements	 about	 climate	 change	
as	 being	 correct.	 20%	 and	 22%	
more	 people	 select	 the	 true	

statements	respectively.	However,	the	numbers	of	people	believing	false	statements	to	be	true	have	
also	 highly	 increased	between	2012	 and	 2016.	 77%	 (2012:	 55%)	 of	 those	 interviewed	believe	 that	
“the	weather	 in	 Laos	 will	 get	 worse	 every	 year”	 and	 62%	 (2012:	 44%)	 think	 that	 “the	 amount	 of	
rainfall	in	Laos	will	increase	from	year	to	year”.	At	the	same	time,	about	half	of	the	respondents	(46%)	
don’t	believe	that	the	climate	in	Laos	will	change	because	it	is	land-locked.	Many	respondents	relate	
climate	change	to	the	country	level	and	particularly	associate	its	causes	with	economic	developments	
in	Laos.	For	example,	young	
women	 in	 HOU	 mention	
that	 they	 “discussed	 that	
our	 country	 is	 growing	 and	
there	 are	 more	 citizens,	
bigger	 roads,	 people	 use	
modern	 equipment	 so	
nobody	 cares	 about	
protecting	 the	 environment	
or	 the	 forests”.	 This	 is	
mirrored	 by	 the	 fact	 that	
today	 89%	 of	 respondents	
think,	 “Climate	 change	 in	
Laos	 is	 caused	 by	 human	
activities	 in	 Laos”.	 In	 2012,	
only	68%	believed	this	to	be	
true.		

Overall,	 respondents	 also	 feel	 better	 informed	 particularly	 in	 regard	 to	 climate	 change	 and	
environmental	topics.	More	people	state	to	have	either	enough	information	on	climate	change	(2016:	
18%;	2012:	4%)	or	have	some	 information,	but	need	more	on	 the	subject	 (2016:	62%,	2012:	53%).	
The	same	patterns	emerge	for	other	environmental	topics	such	as	deforestation	(2016:	19%;	2012:	
6%	state	 to	have	enough	 information)	or	 the	extinction	of	animals	or	plants	 (2016:	13%;	2012:	4%	
state	to	have	enough	 information	and	2016:	61%;	2012:	53%	state	to	have	some	information).	The	
topics	 that	 people	 know	 the	 least	 about	 is	 conflicts	 over	 natural	 resources,	 urban	 problems	 and	
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growing	 waste	 volume.	 This	 is	 not	 surprising	 as	 specifically	 the	 latter	 two	 topics	 only	 apply	 to	 a	
certain	extent	to	the	village	setting,	even	though	awareness	is	rising	about	waste	problems	as	FGDs	
show.	

In	 the	questionnaire	of	2016,	 further	questions	about	hunting	knowledge	were	added	 for	 a	better	
understanding	 about	 respondent’s	 information	 on	 wildlife	 hunting	 practices.	 Overall,	 the	 answers	
show	 that	 hunting	 rules	 and	 regulations	 are	 quite	 well	 understood.	 The	 majority	 of	 the	 people	
correctly	identified	a	statement	to	be	true	or	false	in	6	out	of	7	statements.		

	

Figure	5		
Level	of	verbal	or	written	information	respondents	have	of	the	mentioned	topics	(question	
KE-4)	

Figure	6		
Respondents'	selection	
of	hunting	statements	-	
green	numbers	refer	to	
correct	statements	and	
red	to	incorrect	
statements	(question	
KH-5)	
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Figure	8	Comparison	of	responses	in	2016	and	2012	(in	percent)	to	the	question	
"Do	you	agree	with	the	following	statements	about	the	environment	in	Laos	of	
not?"	(question	AE-2)	

Environmental	attitudes	and	awareness		

While	 respondents	 know	 more	 about	 climate	 change,	 their	 awareness	 of	 the	 topic	 has	 hardly	
changed.	The	climate	change	awareness	index	has	only	increased	by	one	point	from	181	in	2012	to	
182	 in	 2016.	 This	 is	 the	 same	 for	 their	 environmental	 attitudes.	 Respondents	 are	 slightly	 more	
environmentally	friendly	than	in	2012.	Today,	their	overall	score	is	135	in	comparison	to	133	in	2012	
–	an	increase	of	1%.		

	

Figure	7	Climate	Change	Awareness	and	Positive	Environmental	Attitude	Index	

As	 in	 2012,	 respondents	 still	 think	 of	 “droughts,	 floods	 and	natural	 disasters”,	 “protecting	 nature”	
and	the	“quality	of	the	natural	environment	which	our	children	will	inherit”,	when	being	asked	about	
their	associations	with	the	environment.	The	magnitude	of	their	choices	however	 is	 less	strong,	for	
example	 -17%	 of	 people	 think	 of	 droughts,	 floods	 and	 natural	 disasters.	 What	 has	 increased	 in	
comparison	to	2012	is	the	feeling	of	individual	responsibility	for	improving	the	environment	(+11%).	
This	is	also	exemplified	by	young	villager’s	responses	during	the	FGDs,	where	they	call	for	supporting	
the	 authorities	 to	 patrol	 village	 conservation	 forests.	 Respondents	 certainly	 see	 their	 part	 in	

protecting	 the	 environment	
and	 73%	 disagree	 with	 the	
statement	“It	is	the	role	of	the	
government	 to	 protect	 the	
environment,	 not	 villagers”.	
This	 is	maybe	 also	 due	 to	 the	
fact	 that	 respondents	 don’t	
quite	 trust	 environmental	 law	
enforcement	to	work	properly.	
51%	agree	to	“Laws	don’t	help	
to	 preserve	 the	 environment,	
because	 they	 are	 not	
respected.”	As	in	2012,	people	

still	 very	 much	 believe	 that	
nature	 is	 divine	 and	 fragile	
and	 therefore	 deserves	

respect	 and	 requires	 protection.	 The	 superiority	 of	 humankind	 and	 technological	 advances	 over	
nature	 seems	undoubted,	 however.	 Still	 today,	 76%	of	 respondents	 think	 that	 “nature	 is	wild	 and	
should	be	tamed	to	serve	mankind”	(2012:	85%)	and	53%	think,	“Science	and	technology	will	be	able	
to	make	 up	 for	 environmental	 harm”	 (2012:	 63%).	 But	 as	 can	 be	 seen,	 less	 people	 agree	 to	 such	
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Figure	9	Comparison	of	responses	in	2016	and	2012	to	the	question	
"Which	three	activities	would	you	be	ready	to	do	in	order	to	contribute	to	
protecting	the	environment?"	(question	AE-7)	

Figure	10	Comparison	of	main	measures	that	respondents	believe	would	help	solve	
environmental	problems	in	2016	and	2012	(question	AE-6)	

statements.	While	e.g.	 in	2012,	almost	half	the	respondents	(44%)	were	ok	with	 losing	a	species	to	
satisfy	human	needs,	-17%	of	people	agree	to	such	a	statement	today.		

In	general,	people	are	more	aware	of	the	kind	of	risks	their	livelihoods	are	exposed	to.	Respondents	
identify	significantly	more	risks	today	than	in	2012.	Most	people	select	climate	change	(88%),	natural	
disasters	(92%)	and	health	risk	(92%)	to	putting	their	livelihoods	in	danger	the	most.	Particularly	the	
awareness	 about	 climate	 change	 has	 increased	 dramatically	 by	 25%	 in	 comparison	 to	 2012.	 But	
people	also	have	other	environmental	concerns	affecting	their	 livelihoods,	such	as	the	extension	of	
animals	or	plants	(+22%),	lower	temperatures	(+27%)	and	growing	waste	volumes	(+21%).		

Regarding	people’s	willingness	to	take	care	of	the	environment,	people	are	equally	committed	as	in	
2012	 (98%).	However	 they	 still	 don’t	 know	how	 to	go	about	 it	 (2016:	85%;	2012:	83%),	 find	 it	 too	
time	 consuming	 (2016:	 77%;	 2012:	 79%)	 and	 too	 costly	 (2016:	 54%;	 2012:	 60%).	 	 Government	
regulations	also	provide	no	support	as	they	are	hardly	understood	–	72%	of	respondents	confirm	this.	
At	 the	 same	 time,	 still	 40%	 (2012:	 45%)	 of	 people	 interviewed	 today	 don’t	 believe	 that	 the	
environment	is	in	danger.	So	while	the	vast	majority	of	the	people	believe	in	the	protection	of	nature	
in	general,	it	is	not	considered	a	pressing	issue.		

When	it	comes	to	their	own	actions,	the	main	measures	people	are	willing	to	take	are	to	stop	slash	
and	 burn	 practices	 (65%)	 and	 to	
hunt	 less	 (53%).	 People	 are	 also	
more	 willing	 to	 reduce	 their	
consumption	 of	 wild	 animal	 meat	
(+9%).	 When	 it	 comes	 to	 waste	
burning,	 people	 may	 not	 fully	
understand	 the	 drawbacks	 for	 the	
environment	and	personal	health	of	
this	 practice.	 17%	 less	 respondents	
than	 in	 2012	 would	 be	 willing	 to	
stop	this	practice	(2016:	40%;	2012:	
57%).	

The	 most	 prominent	 measure,	 people	 believe	 would	 help	 solve	 environmental	 problems,	 is	 the	
stricter	enforcement	of	existing	environmental	 legislation,	even	 though	 -12%	 respondents	 selected	
this	 answer	 in	 comparison	 to	 2012.	 This	 may	 be	 due	 to	 a	 certain	 loss	 of	 trust	 concerning	 the	
enforcement	of	the	law	by	the	government.	As	stated	above	in	AE2,	half	the	respondents	(51%)	don’t	
believe	that	laws	are	respected	and	therefore	cannot	contribute	to	preserving	the	environment.	On	
the	 other	 hand,	 the	
trust	 towards	 and	
awareness	 of	
environmental	
organizations	 has	
increased.	 In	 2016,	
+15%	 of	 the	
respondents	 think	

that	 they	 should	 be	
more	 involved	 in	
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Figure	11	Daily	activities	in	the	respondent's	last	24	hours	(question	PE-1)	

Figure	12	Negative	Environmental	Practice	Index	

solving	environmental	problems.	The	ProCEEd	project	may	certainly	have	contributed	to	this	change	
in	 perception.	 The	 awareness	 of	 the	 work	 of	 environmental	 organizations	 is	 also	 reflected	 in	 the	
willingness	 to	 join	 an	 environmental	 group	 in	 order	 to	 contribute	 to	 protecting	 the	 environment.	
With	27%	in	2016	vs.	15%	in	2012,	this	is	the	highest	percentage	increase	of	all	mentioned	measures.	
Raising	 environmental	 awareness	 at	 school	 (58%)	 is	 still	 preferred	 over	 raising	 environmental	
awareness	in	mass	media	(40%).			

The	importance	of	education	is	also	reflected	in	the	policy	priorities	of	the	respondents.	For	72%	of	
the	 respondents,	 the	 government’s	 primary	 concerns	 should	 be	 the	 promotion	 of	 education,	
followed	by	environmental	protection	(59%)	and	improving	healthcare	(51%).	While	the	top	priorities	
have	 not	 changed	 from	 2012,	 the	magnitude	 of	 the	 numbers	 has.	More	 people	 (+14%)	 want	 the	
government	to	prevent	the	extension	of	animals	and	plants	and	think	the	adaption	to	climate	change	
should	be	prioritized	(+7%).		

Practices	related	to	the	environment	

Respondent’s	 environmentally	 harmful	 practices	 have	 increased	 from	 2012	 onwards.	 This	 is	
particularly	 driven	 by	 wildlife	 meat	 consumption	 patterns	 and	 agricultural	 production	 practices.	
Respondent’s	negative	environmental	 practice	 score	has	 increased	 from	26	 in	2012	 to	38	 in	2016,	
which	means	that	their	environmental	practices	have	become	more	harmful	(+46%).		

To	 understand	 how	 people’s	 livelihoods	
relate	 to	 the	 environment,	 respondents	
were	 asked	 to	 recount	 and	 report	 daily	
activities.	As	comes	to	no	surprise	the	main	
activity	 within	 our	 predominantly	 rural	

sample	 is	 related	 to	 farm	 work.	 On	
average	 people	 spend	more	 than	 4	 hours	

per	 day	 on	 their	 farm	 or	 in	 their	 garden.	 Other	 activities	 related	 to	 natural	 resources	 include	 the	
collection	 of	 forest	 products	 (34	 min/day)	 and	 fishing	 (18	 min/day).	 Interestingly	 hardly	 anyone	
mentions	 hunting	 as	 an	 activity.	 As	 the	 second	 KAP	 Study	 indeed	 took	 place	 during	 the	 hunting	
season	(November-	April),	it	is	quite	
likely	that	hunting	is	underreported	
–	 potentially	 from	 fear	 of	
consequences.		

Looking	 at	 food	 consumption	
patterns,	we	see	that	overall,	meat	
consumption	 has	 increased	 in	
comparison	 to	 2012.	 Today,	 13%	
(2012:	 2%)	 of	 the	 respondents	
consume	 meat	 from	 self-raised	
animals	 on	 a	 daily	 and	 47%	 on	 a	
weekly	 basis	 (2012:	 37%).	 More	
alarmingly,	 wildlife	 meat	 is	 also	
consumed	 more	 often.	 Altogether	
almost	 a	 third	 of	 the	 respondents	
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Figure	14	Forest	product	uses	of	respondents	in	2016	and	2012	(question	PE-4)	

(2016:	28%;	2012:	14%)	eat	wild	meat	either	daily	or	weekly.	Generally,	we	acknowledge	the	global	
changes	in	consumption	patterns	taking	place	in	developing	and	transition	countries,	where	people	
demand	more	animal-based	products	including	meat	and	dairy.		

Figure	13	“How	often	did	your	household	eat	the	following	items	during	the	last	12	months?”	(question	PE-2)	

	

While	meat	is	becoming	more	important	for	the	diet	of	respondents,	the	most	essential	meat	source	
is	still	fish.	Altogether	72%	eat	fish	from	rivers	or	lakes	on	a	daily	(34%)	or	weekly	basis	(38%).	Greens	
are	 also	 a	major	 part	 of	 people’s	 diet	with	 86%	eating	 greens	 daily	 from	 their	 own	 garden	 (2012:	
77%).	But	also	the	forest	is	a	needed	source	for	greens	as	respondents	eat	forest	greens	daily	(33%)	
or	weekly	(41%).	These	consumption	patterns	of	forest	greens	haven’t	changed	from	2012.	

The	 importance	 of	 the	 forest	
for	 food	 consumption	 is	 also	

reflected	 in	 the	 answers	 to	
the	 question	 which	 three	 of	
the	 used	 forest	 products	 by	
households	 are	 most	
important.	 As	 in	 2012,	 the	
main	products	people	 source	
from	 the	 forest	 are	 firewood	
(2016:	80%;	2012:	83%),	food	
(2016:	 73%;	 2012:	 80%)	 and	
fish	 from	 rivers	 and	 lakes	
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Figure	15		
Comparison	of	farming	
adjustments	that	respondents	
have	implemented	in	the	
previous	12	months	in	2016	
and	2012	(question	PE-6	past)		

(2016:	 37%;	 2012:	 53%).	 It	 seems	 that	 forests	 have	 become	 even	more	 important	 to	 provide	 for	
people’s	consumption	or	income.	+9%	people	use	traditional	housing	materials	from	the	forest,	+12%	
people	use	timber	for	local	use	and	+14%	people	use	traditional	medicines	than	in	2012.		

Not	 only	 may	 the	 sourcing	 of	 forest	 products	 be	 harmful	 for	 the	 environment,	 but	 also	 farmers	
dealing	 with	 natural	 disasters	 and	 the	 destruction	 of	 their	 fields	 may	 have	 further	 negative	
repercussions	for	the	environment.	In	such	a	scenario,	the	majority	of	respondents	would	either	try	
to	use	different	land	(2016:	53%;	2012:	23%)	or	plant	a	different	type	of	crop	(2016:	57%;	2012:	45%).	
They	would	also	engage	in	alternative	subsistence	activities	to	provide	for	their	families	(2016:	29%	
2012:	13%).	Particularly	the	shift	 from	farming	to	 livestock	herding	has	been	mentioned	 frequently	
also	 during	 FGDs	 as	 a	 strategy	 to	 not	 only	 generate	 an	 income	 but	 also	 relieve	 the	 pressure	 on	
natural	resources	and	therefore	contribute	to	environmental	protection.		

Farmers	 adapt	 their	 farming	 practices	 to	 adjust	 to	 disaster	 (risks)	 but	 also	 due	 to	 declining	 soil	
fertility,	erosion	and	 low	yields.	 In	 the	past	12	months	 respondents	overall	have	undertaken	many	
adjustments	 to	 their	 farming	 practices.	While	 in	 2012,	 people	mentioned	 changes	 in	 crop	 variety	
(33%)	 and	 the	 implementation	 of	 soil	 conservation	 techniques	 (25%)	 as	 their	 predominant	
adjustments	made,	 the	majority	 (57%)	 actually	 stated	 to	 have	made	 no	 changes	 in	 the	 past	 year.	
Today,	 the	most	common	adjustments	are	changing	the	crop	variety	 (55%),	 finding	an	off-farm	 job	
(2016:	26%;	2012:	10%)	and	also	shifting	cultivation	(2016:	41%;	2012:	15%).	The	reasons	particularly	
for	the	increase	in	shifting	cultivation	are	difficult	to	identify.	One	may	be	that	the	respondents	are	
more	 trusting	 towards	 the	 ProCEEd	 project	 and	 therefore	more	 likely	 to	 respond	 honestly.	 In	 any	
case,	people	are	aware	of	negative	consequences	of	shifting	cultivation	which	is	clearly	reflected	in	
the	FGDs	where	people	of	every	gender	call	for	a	stop	to	slash	and	burn	cultivation.	At	the	same	time	
the	respondents	feel	to	have	very	little	other	choices.	In	HOU,	an	elder	woman	mentions,	that	“many	
people	are	clearing	forests	to	make	farms	and	corn	fields	but	there	are	no	other	ways	to	earn	a	living	
apart	from	farming	rice	and	corns	so	forests	need	to	be	cleared	each	year.”		

	

It	 seems	 that	 the	people’s	 intentions	are	 indeed	 to	 reduce	 shifting	 cultivation	as	only	14%	plan	 to	
implement	 this	 practice	 in	 the	 upcoming	 12	months.	 Instead,	 people	 aim	 to	 change	 from	 crop	 to	
livestock	(2016:	41%;	2012:	11%),	want	to	irrigate	more	(2016:	34%;	2012:	14%)	and	change	the	crop	
variety	(2016:	53%;	2012:	34%).	Difficulties	in	implementing	farming	and	livelihood	adjustments	are	
particularly	associated	with	lack	of	money	(to	change	the	crop	variety,	change	from	crop	to	livestock	
or	 find	 an	 off-farm	 job)	 or	 the	 lack	 of	 information	 (to	 change	 of	 crop	 variety,	 implement	 soil	
conservation	techniques	or	irrigate).		
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Media	preferences	related	to	environmental	information	and	ProCEEd	activities	

The	 most	 important	 source	 of	 environmental	 information	 for	 respondents	 is	 the	 ProCEEd	
environmental	bus	(71%),	followed	by	television	(60%)	and	conversations	with	friends	and	relatives	
(58%).	Village	authorities	have	somewhat	lost	in	importance	in	comparison	to	2012	(-17%).	The	use	
of	radio	has	also	dramatically	changed	in	the	past	four	years	with	44%	of	respondents	listening	to	the	
radio	 in	 2012	 for	 environmental	 information	 and	 a	mere	 15%	doing	 so	 today.	Other	 sources	 have	
become	 more	 important,	 for	 example	 posters	 (+9%)	 and	 schools/teachers	 (+12%).	 Respondents’	
trust	 levels	towards	sources	 in	providing	environmental	 information	are	comparable	between	2016	
and	2012.	In	particular,	government	authorities,	schools	and	the	ProCEEd	environmental	bus	are	all	
perceived	as	being	highly	trustworthy.		

	

We	are	also	interested	in	the	respondent’s	involvement	in	ProCEEd	activities.	We	see	that	86%	of	the	
people	 interviewed	 have	 participated	 in	 at	 least	 one	 ProCEEd	 bus	 tour	 activity	 with	 25%	 having	
participated	 one	 time,	 39%	 2-3	 times	 and	 21%	 at	 least	 4	 times.	 The	 village	 tour	 activities	 include	
morning	 visits	 to	 local	 school	 for	 awareness	 raising	 events,	 afternoon	 sessions	 with	 focus	 groups	
discussions	and	evening	events	including	theatre	and	video	presentations	(see	chapter	1.1	for	more	
details	 on	 the	 ProCEEd	 activities).	 The	 evening	 event	 is	 the	most	 frequented	 of	 the	 tour	 activities	
with	75%	of	the	respondents	having	participated	at	least	once.		

Figure	17	Respondents	that	have	participated	in	a	ProCEEd	bus	tour	(question	ME-4)		

	

Figure	16		
Five	main	sources	of	
information	about	the	
environment	(question	ME-1)	
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Regarding	 ProCEEd’s	 media	 activities,	 61%	 of	 the	 respondents	 have	 watched,	 listened	 or	 read	
ProCEEd	supported	media	programs.	19%	of	the	respondents	have	accessed	the	media	formats	2-3	
times	 and	 33%	more	 than	 4	 times.	 The	most	 popular	 activity	 is	 watching	 the	 ProCEEd	 supported	
environmental	program	on	TV,	which	almost	half	of	the	respondents	have	watched	at	least	2-3	times	
or	more.	Altogether	about	20%	of	the	respondents	have	listened	to	the	environmental	program	on	
the	 radio	2-3	 times	or	more.	Newspapers	hardly	make	 it	 into	villages	and	are	 therefore	by	 far	 the	
least	consumed	media	outlet	for	the	respondents.		

Figure	18	Respondents	that	have	accessed	ProCEEd	supported	media	programs	(question	ME-3)	

	

Consistency	of	environmental	knowledge,	attitudes	and	practices		

As	a	conceptual	basis,	we	assume	that	greater	knowledge	of	climate	change	and	the	environment	(K)	
will	 lead	to	better	attitudes	(A)	and	ultimately	result	 in	improved	practices	(P)	putting	less	pressure	
on	environmental	resources.	To	test	this	pathway,	we	validate	answers	across	different	questions	to	
see	whether	answers	are	consistent	or	not.	Respondents	who	know	the	meaning	of	climate	change	
(KC1),	 should	also	 state	 the	 importance	of	environmental	preservation	and	 that	 they	contribute	 to	
that	 (AE2	 and	 AE5)	 and	 therefore	 do	 no	 not	 regularly	 eat	 wild	 animal	 meat	 or	 practice	 shifting	
cultivation	(PE3	and	PE7).	

These	 assumptions	 do	 not	 hold	 entirely.	 The	 majority	 of	 the	 respondents3 	(58%)	 are	 actually	
inconsistent	 in	 their	 answers.	While	 knowledge	and	awareness	may	 indeed	be	 connected,	 there	 is	
often	 a	 large	 gap	 to	 the	 implementation	 of	 improved	 practices.	 The	 assessments	 of	 the	 FGDs	 are	
helpful	 in	 understanding	 this	 pattern.	 While	 many	 people	 know	 how	 the	 environment	 can	 be	
protected	 (reduce	 deforestation,	 stop	 shifting	 cultivation	 and	 reduce	 wildlife	 hunting),	 the	
implementation	 of	 these	 practices	 is	 very	 difficult	 to	 achieve.	 Many	 people	 state	 that	 they	 don’t	
know	how	to	reduce	the	pressure	on	the	environment	because	their	livelihoods	depend	on	it.	An	old	
woman	in	HOU	states:	“We	rely	only	on	slash	and	burn	cultivation	to	find	a	living.	We	want	to	change	
from	this	type	of	cultivation	to	do	other	things	but	we	have	no	funds	to	do	that”.	

3.2.3	Comparison	group	ProCEEd	environmental	bus	tours	and	media	formats	

As	we	 aim	 to	 assess	 the	 role	 of	 ProCEEd	 in	 regard	 to	 people’s	 climate	 change	 and	 environmental	
knowledge,	 attitudes	 and	 practices,	 we	 differentiate	 between	 those	 respondents	 who	 have	
participated	 in	 the	 tour	 and	media	 activities	by	 the	project	 and	 those	 that	have	not.	With	 specific	
questions	 we	 go	 into	 more	 detail	 and	 further	 address	 the	 three	 levels	 of	 exposure	 to	 either	 the	
ProCEEd	bus	tour	activities	or	the	consumption	of	ProCEEd	supported	TV	and	radio	programs	as	well	
as	newspaper	columns	(1	time,	2-3	times	and	more	than	4	times).	We	first	assess	the	demographic	
comparability	of	the	participants	to	non-participants.		

																																																													
3	Counting	only	respondents	who	gave	valid	answers	to	all	above	mentioned	questions	
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Figure	19	Comparison	group	media	format	consumption	–	education,	income	and	age	

Respondents	that	have	participated	in	the	ProCEEd	tour	activities	are	rather	similar	in	age,	education,	
gender	and	 income.	When	 it	comes	to	 the	media	activities,	participants	are	much	higher	educated	
and	 richer	 than	 those	 not	 reading/listening	 to/watching	 ProCEEd	 media	 programs.	 People	 with	 a	
higher	income	can	afford	the	purchase	of	a	TV	or	radio.	Further,	higher	educated	respondents	may	

choose	 more	
informative	 shows	 such	
as	 ProCEEd’s	
environmental	 TV	 and	
radio	 program.	 The	
results	 for	 the	 media	
activities	 should	
therefore	be	considered	
with	 care	 as	 results	 are	
influenced	 by	 people’s	
overall	 education	 and	
not	 only	 their	 media	

consumption.	 At	 the	
same	 time,	 we	 cannot	

fully	 disentangle	 the	 individual	 effects	 of	 ProCEEd’s	 media	 activities	 and	 its	 bus	 tours.	 The	 vast	
majority	of	media	users	have	also	participated	in	bus	tour	activities	(90%).	15%	of	ProCEEd’s	media	
users	have	participated	once	 in	bus	 tour	activities,	31%	have	participated	2-3	 times	and	27%	more	
than	4	times.		

Knowledge	related	to	climate	change	and	the	environment		

Participation	 in	ProCEEd’s	environmental	tour	and	media	activities	can	be	related	to	higher	climate	
change	knowledge.	Particularly	those	that	have	watched	or	listened	to	environmental	programs	and/	
or	participated	or	at	least	2-3	in	the	bus	activities	are	more	knowledgeable	(approx.	+10	points)	than	
people	who	have	rarely	or	never	done	so.		

	

Figure	20	Climate	Change	Knowledge	Index	
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Figure	21	Comparison	group	"Tour	participants"	–	answers	selected	in	%		
(question	KC-1)	

Figure	22	Comparison	group	“Media	consumers”	–	percentage	of	respondents	who	consider	
statement	made	as	“true”	(question	KC-2)	

ProCEEd	activity	participants	are	more	likely	than	non-participants	to	identify	the	3	correct	meanings	
of	climate	change	posed	in	the	question	KC-1.	For	example,	+15%	of	the	tour	participants	associate	
climate	change	with	‘change	in	frequency	of	extreme	weather	events’.	The	more	often	respondents	
have	participated	in	tour	activities	and	consumed	ProCEEd	media	programs;	the	more	likely	they	are	
to	 identify	 the	correct	meaning	of	climate	change.	While	65%	of	 those	who	have	only	participated	

once	 in	 the	 bus	 activities	
understand	 that	 climate	
change	 is	 related	 to	 ‘changes	
in	 season	 length’,	 90%	 of	
those	 that	 have	 participated	
more	 than	 4	 times	 know	 this	
to	 be	 true.	 Again,	 this	 also	
holds	 for	 ProCEEd	 media	
users.	 At	 the	 same	 time	 tour	
participants	 and	 media	 users	
also	 more	 often	 relate	 the	
wrong	 meanings	 to	 climate	
change.	 The	 more	 frequent	

they	 use	media	 and	 participate	 in	 tour	 activities,	 the	more	 likely	 they	 are	 to	 also	 agree	 to	wrong	
meanings	 of	 climate	 change.	 For	 example,	 61%	 of	 those	 respondents	 that	 have	 read/listened	
to/watched	ProCEEd’s	media	programs	think	that	climate	change	means	‘change	in	forest	cover’.	In	
comparison,	 only	 50%	of	 respondents	 that	 have	 accessed	ProCEEd’s	media	 programs	once	believe	
the	same.		

The	 same	 pattern	 emerges	 when	 being	 asked	 whether	 particular	 statements	 related	 to	 climate	
change	 are	 true	or	 false.	 Tour	 participants	 and	media	users	 are	 slightly	more	 likely	 to	 identify	 the	
correct	statements	but	also	more	often	believe	the	incorrect	statements	about	climate	change	to	be	
true.	For	example,	79%	of	ProCEEd	media	users	but	only	69%	of	non-users	believe	that	the	‘climate	
change	will	results	in	the	destruction	of	forests’.	Having	participated	more	often	also	does	not	help	in	
identifying	false	climate	change	statements.	The	reason	for	this	pattern	may	be	that	tour	participants	
as	well	as	ProCEEd	media	users	are	more	frequently	exposed	to	the	terminology	of	climate	change,	
but	the	actual	concept	is	still	not	understood.	The	contents	received	through	tours	or	the	media	may	
be	difficult	to	relate	and	translate	to	the	specific	statements	made.			
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Figure	24	Comparison	group	“Tour	participants”	and	“Media	
consumers”	–	information	about	deforestation	(question	KE-4)	

The	more	often	respondents	have	participated	in	bus	tour	activities	and	consumed	ProCEEd’s	media	
programs,	the	more	they	believe	in	government	actions	to	tackle	climate	change.	For	example,	91%	
of	those	with	highest	tour	participation,	83%	of	medium	participation	and	71%	with	low	participation	
prioritize	strict	environmental	law	enforcement	to	deal	with	climate	change.	This	pattern	also	holds	
for	forest	and	biodiversity	protection.	

	

Tour	participants	and	media	users	feel	much	better	informed	in	regard	to	environmental	topics	than	
non-participants,	particularly	in	regard	to	climate	change,	the	extinction	of	animals	or	plants,	natural	
disasters	and	loss	of	land	through	climate	change.	+21%	tour	participants	feel	like	they	have	enough	
or	some	information	about	climate	change,	+18%	on	biodiversity	loss,	and	+22%	on	the	loss	of	land	in	
comparison	to	non-participants.	The	more	
often	people	have	participated	in	ProCEEd	
bus	 tour	 activities	 and	 consumed	 media	
programs	 the	 more	 informed	 they	 feel.	
For	example,	only	7%	of	 the	 respondents	
that	 have	 watched,	 listened	 or	 read	 a	
ProCEEd	media	 outlet	 once	 feel	 like	 they	
have	 enough	 information	 about	
deforestation	in	comparison	to	30%	of	the	
ones	that	have	often.		

Hunting	 knowledge	 is	 rather	 comparable	
for	 all	 respondents.	 Neither	 the	
participation	 in	 environmental	 bus	 tours	
nor	consuming	ProCEEd’s	media	programs	
leads	 to	 higher	 knowledge	 about	 hunting	
practices.	We	must	keep	in	mind	however,	
that	 ProCEEd’s	 communication	 strategy	 provides	 more	 general	 messages	 about	 environmental	
protection,	as	it	is	difficult	to	cater	to	the	very	specific	needs	of	regions	and	communities.	This	may	
be	the	reason	why	we	do	not	see	a	significant	difference	in	the	comparison	groups.		

Figure	23		
Comparison	group	“Tour	
participants”	and	“Media	
consumers”	–	Law	
enforcement	(question	KC-3)	
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Figure	25	Comparison	group	“Tour	participants”	and	“Media	
consumers”	–	Climate	Change	Awareness	Index	and	Positive	
Environmental	Attitude	Index	

Figure	26	Comparison	group	“Media	consumers”	–		
Agreement	rate	to	environmental	statements	(question	AE-2)	

Environmental	attitudes	and	awareness	

The	 climate	 change	 awareness	 index	 shows	
that	 bus	 tour	 participants	 have	 a	 higher	
awareness	than	non-participants	(+10	points).	
This	 result	 is	 particularly	 driven	 by	 the	
respondents	 who	 have	 participated	 more	
frequently	in	the	bus	tours	(at	least	2-3	times).	
Frequent	 environmental	media	 users	 do	 not	
have	 higher	 climate	 change	 awareness	 than	
non-media	users.	 They	 score	 8	 points	 less	 in	
the	index.		

The	positive	 environmental	 attitude	 shows	 a	
more	 consistent	pattern.	Both,	 ProCEEd	 tour	
participants	(+4	points)	and	media	users	(+10	
points)	have	more	positive	attitudes	towards	
the	 environment	 and	 its	 protection	 than	
those	 not	 accessing	 these	 channels	 of	
information.	 The	 higher	 the	 exposure	 to	 the	
tours	 (low	exposure:	130,	medium	exposure:	
136	 and	 high	 exposure:	 140)	 and	 the	media	
(low	 exposure:	 134,	 medium	 exposure:	 135	
and	 high	 exposure:	 142)	 the	 more	 positive	
the	environmental	attitude.		

Overall,	tour	participants	and	media	users	are	
more	 in	 favour	 of	 environmental	 protection.	
The	 differences	 to	 non-participants	 are	marginal	 however.	 62%	 of	 tour	 participants	 disagree	with	

nature’s	destruction	for	economic	
reasons	 while	 56%	 of	 non-
participants	 disagree.	 Non-
participants	 (60%)	 are	 also	 more	
likely	 to	 believe	 that	 science	 will	
make	 up	 for	 environmental	 harm	
in	 comparison	 to	 bus	 tour	
participants	(51%).	More	frequent	
media	 users	 (72%	 of	 frequent	
users	 vs.	 77%	 of	 non-users)	 also	
agree	 to	 a	 lesser	 extent	 to	 the	
statement	 “nature	 is	 wild	 and	
should	 be	 tamed	 to	 serve	
mankind”.			

Tour	participants	as	well	as	media	
users	 are	 also	 more	 aware	 of	
certain	 risks	 to	 their	 household’s	
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Figure	27	Comparison	group	“Tour	participation”	–		
Problems	posing	a	risk	to	livelihood	(question	AE-3)	

Figure	28	Comparison	group	“Tour	participation”	–		
Main	measures	to	solve	environmental	problems	(question	AE-6)	

livelihood.	 Tour	 participants	more	 often	 think	 that	 climate	 change	 (+5%),	 loss	 of	 land	 (+12%)	 and	
growing	 waste	 volume	 (+5%)	 are	 such	
risks.	 93%	 of	 those	 with	 highest	
participation	 in	environmental	bus	 tour	
activities,	 90%	 with	 medium	
participation	 and	 83%	 with	 low	
participation	 identify	 climate	 change	as	
a	risk	to	their	livelihood.	ProCEEd	media	
users	in	comparison	to	non-media	users	
are	much	more	aware	of	risks	that	may	
be	 viewed	 as	 urban	 problems,	 such	 as	
pollution,	 growing	 waste	 volume	 and	
access	 to	 drinking	water.	 This	 could	 be	
due	to	their	exposure	to	other	people’s	
settings	 through	 their	 media	
consumption.		

When	being	asked	about	concrete	actions	they	would	be	willing	to	take	to	protect	the	environment,	
media	users	and	 tour	participants’	 responses	are	very	mixed.	Tour	participants	are	more	willing	 to	
join	an	environmental	organization	(27%	vs.	21%)	and	stop	buying	wild	animal	meat	(28%	vs.	19%).	
For	some	activities,	 frequent	tour	participants	have	a	higher	willingness	to	undertake	changes	 (e.g.	
hunt	 less)	 but	 this	 is	 not	 the	 case	 for	 all	 activities.	 Media	 users	 would	 not	 be	 ok	 reducing	 wild	
dumping	 of	 waste	 and	 stopping	 slash	 and	
burn,	but	are	willing	to	buy	organic	food	and	
use	fewer	pesticides	on	their	fields.		

All	 respondents	 have	 similar	 attitudes	
towards	 policy	 measures	 that	 would	 help	
solve	 environmental	 problems.	 Those	 that	
have	participated	often	in	bus	tour	activities	
and	 are	 frequent	 ProCEEd	 media	 users	 are	
particularly	 in	 favour	 of	 paying	 heavy	 fines	
for	environmental	damage.	Tour	participants	
also	support	stricter	enforcement	of	existing	
environmental	 regulations.	 Interestingly,	
those	 that	 have	 been	 most	 exposed	 to	
ProCEEd	 tours,	 think	 the	 least	 that	 raising	
general	 awareness	 should	 be	 a	 priority	
problem	solving	strategy.		

Practices	related	to	the	environment	

As	 we	 are	 not	 only	 interested	 in	 people’s	 level	 of	 knowledge	 and	 awareness	 but	 also	 practices,	
questions	were	asked	about	food	consumption	patterns,	forest	use	and	farming	practices.	A	negative	
environmental	 practice	 index	 was	 generated	 to	 bring	 together	 the	 answers	 from	 the	 various	
questions.	 A	 higher	 score	 indicates	 more	 harmful	 practices.	 We	 see	 that	 ProCEEd	 bus	 tour	
participants’	practices	are	slightly	more	harmful	than	the	non-participants	(39	points	vs.	34	points).	
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Figure	29	Negative	Environmental	Practice	Index	

Figure	30	Comparison	group	“Media	consumers”	–		
Forest	product	consumption	(question	PE-2)	

This	 is	not	 the	case	 for	ProCEEd	media	users,	who	have	slightly	better	environmental	practices	 (38	
points	vs.	40	points).	The	reason	for	this	may	be	related	to	the	education	and	income	status	of	the	
respondents.	 As	we	 have	 established	 before,	 particularly	 the	wealthier	 and	 educated	 respondents	
use	the	media	as	an	information	source.	Bus	tours	provide	information	and	knowledge	to	all	groups	
but	 can	 especially	 address	 the	 poor	 and	 low	educated	 respondents.	 They	may	 be	more	 reliant	 on	
potentially	 harmful	 environmental	 practices,	 such	 as	 shifting	 cultivation	 and	 hunting	 as	 they	 have	

fewer	other	livelihood	options.		

Respondents	 spend	 most	 of	 their	
time	 (after	 sleeping)	 on	 farm	 work	
and	 domestic	 indoor	 chores.	
ProCEEd	 tour	 and	 non-tour	
participants	 have	 very	 similar	 time	

use	 patterns.	 For	 media	 users,	 we	
again	notice	that	their	activities	may	

be	related	to	higher	incomes.	For	example,	they	engage	more	in	off-farm	activities	such	as	a	business,	
trade	or	employment.	

Concerning	 their	 food	consumption	patterns,	 tour	participants	eat	more	meat	 from	forest	animals.	
Only	 23%	 never	 eat	 wild	 meat,	 while	 28%	 of	 non-participants	 never	 do.	 Those	 with	 higher	
participation	 rates	 of	 bus	 tour	 activities	 consume	 more	 meat	 from	 forest	 animals	 than	 bus	 tour	
participants	 that	 join	 in	 the	 activities	 less	 often.	 In	 general,	most	 people	 predominantly	 raise	 and	
consume	their	self-raised	animals.	About	half	of	the	people	eat	meat	from	their	own	livestock	once	a	
week.	Compared	to	2012,	overall	meat	consumption	has	increased	–	for	all	respondents.	The	reasons	
for	these	observed	differences	in	consumption	patterns	are	difficult	to	entangle.	The	relatively	high	
knowledge	of	hunting	practices	of	all	participants	does	not	necessarily	translate	into	practice.	Rising	
incomes	and	higher	demand	for	meat	overall	may	drive	increased	consumption	of	wildlife	meat.	Fish	
is	still	a	more	common	staple	of	people’s	diet	than	meat.	The	majority	of	the	fish	consumed	is	caught	
in	 rivers	 or	 lakes	 –	 rather	 than	 self-
raised	or	bought	at	 the	market.	+5%	of	
tour	participants	eats	wild	fish	daily	and	
+6%	on	a	weekly	basis	in	comparison	to	
non-participants).	 The	 same	 is	 true	 for	
forest	 greens.	 While	 the	 vast	 majority	
(86%	 overall)	 grows	 their	 own	 greens	
and	consumes	 it	daily,	 tour	participants	
consume	 more	 greens	 from	 the	 forest	
than	non-participants.		

This	is	slightly	different	for	media	users,	
who	 overall	 consume	 less	 forest	 foods,	
including	meat,	 fish	 and	 greens.	Within	
the	 group	 of	 media	 users,	 it	 is	 again	
those	 who	 most	 often	 view	 and	 listen	
ProCEEd	media	 programs	 that	 consume	
the	 most	 forest	 products.	 For	 example,	



32	
	

Figure	31	Comparison	group	“Media	consumers”	–		
Forest	products	used	in	households	(question	PE-3)	

Figure	32	Comparison	group	“Media	consumers”	–		
Farming	adjustments	made	during	past	12	months	(question	PE-3)	

43%	of	frequent	media	users	eat	greens	from	the	forest	daily,	while	only	15%	of	low	media	users	do.		

Overall,	 both	 tour	 participants	 and	
media	users	utilize	forest	products	less	
than	 non-tour	 participants.	 The	
utilization	 patterns	 are	 different	 for	
tour	 participants	 and	 media	 users	
however.	 Tour	 participants	 use	 less	
timber	for	sale	(-5%),	wild	animal	meat	
or	 fish	 from	 rivers/lakes	 (both	 -3%)	
than	 non-participants.	Media	 users	 on	
the	 other	 hand	 use	 more	 traditional	
medicines	 (+14%)	 and	 wild	 animal	
meat	 (+5%)	 or	 fish	 from	 rivers/lakes	
(+6%)	 than	 non-media	 users.	 But	
within	 the	 group	 of	 ProCEEd	
participants,	 we	 see	 again	 that	 those	
most	exposed	to	tours	and	media	have	
a	 higher	 demand	 for	 forest	 products	

than	those	less	exposed.	For	example,	while	50%	of	those	that	have	participated	in	a	tour	once	admit	
to	consuming	or	selling	wild	animal	meat,	70%	of	those	that	have	participated	at	least	4	times	report	
the	 same.	 This	 pattern	 holds	 for	 the	majority	 of	 forest	 produce	 and	 is	 the	 same	 for	media	 users.	
While	92%	of	frequent	media	users	rely	on	food	from	the	forest,	only	79%	of	low	media	users	do	so.	

Also,	 farming	 adjustments	 and	 land	 utilization	 has	 repercussions	 for	 the	 environment.	 We	 asked	
respondents	about	 their	previous	changes	 in	 farm	practices	and	 their	planned	ones.	Overall,	 those	
respondents	 who	 have	 participated	 in	 ProCEEd	 tour	 activities	 have	 implemented	 slightly	 more	
farming	adjustments,	ranging	from	changing	the	crop	variety	to	change	from	crop	to	livestock.	Those	
who	have	only	participated	 in	 the	bus	activities	once	mostly	drive	 this.	The	 respondents	 that	have	
more	 often	 participated	 have	
implemented	less	farm	adjustments.	For	
example,	 42%	 with	 low	 participation,	
21%	with	medium	participation	and	15%	
with	 high	 participation	 have	 reduced	
their	livestock	in	the	past	year.		

In	 the	 past	 year,	 ProCEEd	 media	 users	
have	 adjusted	 their	 farming	 practices	
less	than	non-media	users.	For	example,	
49%	 media	 users	 have	 changed	 their	
crop	 variety	 but	 55%	 tour	 participants	
did	 so.	 Again,	 the	most	 frequent	media	
users	 have	 implemented	 less	 farm	
adjustments.	 Much	 fewer	 have	 also	
taken	 up	 off-farm	 activities.	 Those	 that	
have	 consumed	 ProCEEd	 media	
programs	once	have	more	often	migrated	to	an	urban	area	(50%	vs.	19%	of	 frequent	media	users)	
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Figure	33	Comparison	group	“Tour	participants”	and	“Media	
consumers”	–	Most	important	information	sources	for	
environmental	topics	(question	ME-1)	

found	an	off-farm	 job	 (50%	vs.	19%	of	 frequent	media	users)	and	 leased	 their	 land	 (58%	vs.	6%	of	
frequent	media	users).		

All	 respondents	 aim	 to	 implement	 more	 farming	 adjustments	 in	 the	 future	 to	 ensure	 productive	
farmlands.	Tour	participants	more	often	mention	the	implementation	of	soil	conservation	techniques	
(+11%)	 and	 increased	 irrigation	 (+13%)	 as	 their	 future	 farming	practices.	Media	users	 (versus	non-
users)	 have	 the	 same	preferences	 (soil	 conservation	+20%;	 irrigation	+18%).	 Receiving	 information	
about	farming	adjustments	(in	comparison	to	lack	of	money	or	labor)	is	the	dominant	problem	that	
respondents	 have	when	 implementing	 changes.	 In	 particular,	 tour	 participants	 lack	 information	 in	
regard	to	soil	conservation	(+12%)	or	irrigation	techniques	(+12%).		

Media	preferences	related	to	environmental	information		

The	 dominant	 sources	 of	 information	 about	
environmental	 issues	 are	 television,	 village	
authorities,	the	ProCEEd	environmental	bus	and	
conversations	 with	 friends	 and	 family.	 79%	 of	
tour	 participants	 receive	 most	 environmental	
information	from	the	ProCEEd	bus,	 followed	by	
television	 (58%)	and	conversations	with	 friends	
and	 family	 (58%).	 Those	 who	 haven’t	
participated	 in	ProCEEd’s	 tour	activities,	mostly	
rely	 on	 conversations	 with	 friends	 and	 family	
(72%),	 village	 authorities	 (67%)	 and	
schools/teachers	 (55%)	 to	 receive	
environmental	 information.	 Media	 users	
predominantly	 utilize	 television	 as	 their	 source	
of	 environmental	 information	 (78%).	 Only	 21%	
use	a	radio	and	11%	use	newspapers.		

Most	 used	 sources	 of	 information	 are	 also	
highly	trusted.	98%	of	tour	participants	rate	the	
ProCEEd	 bus	 as	 trustworthy	 source	 of	
information.	 Still,	 57%	 of	 non-participants	 trust	
the	 ProCEEd	bus,	 even	 though	 they	 have	 never	
participated	in	any	of	the	bus	activities.	The	next	

most	trusted	sources	are	village	authorities	with	95%	on	average.	The	vast	majority	of	respondents	
(81%	 overall)	 also	 trust	 television.	 There	 are	 other	 highly	 trusted	 sources	 of	 information	 that	
respondents	hardly	access	however.	These	are	teachers,	community	meetings,	national,	provincial	or	
districts	government	organizations	and	loudspeaker	systems	in	the	villages.		
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Figure	34	Comparison	group	“Tour	participants”	and	
“Media	consumers”	–	Trustworthiness	of	info	sources	
(question	ME-2)	

Figure	35	Comparison	group	“Tour	participants”	and	“Media	
consumers”	–	Consistency	of	Environmental	Awareness	

	

	

	

	

	

	

	

	

Consistency	of	environmental	knowledge,	attitudes	and	practices		

Respondents	 express	 rather	 low	 consistency	 in	 their	 answers.	 While	 ProCEEd	 media	 program	
consumption	helps	in	this,	the	participation	
in	 the	 environmental	 bus	 tours	 does	 not.	
Respondents	 that	 have	 consumed	 media	
programs	either	two	to	three	or	more	than	
four	 times	 are	 more	 likely	 to	 have	 higher	
knowledge,	 better	 attitudes	 and	 improved	
practices	 towards	 the	 environment.	 Their	
answers	are	 therefore	consistent.	Bus	 tour	
participants	 on	 the	 other	 hand	 have	 a	
lower	 consistency	 in	 their	 answers	 than	
non-participants.	Higher	participation	rates	
also	 don’t	 lead	 to	 higher	 consistency	 –	
rather	the	opposite.		

3.2.4	Results	for	other	comparison	groups		

To	 take	 into	 account	 other	 factors	 that	 might	 influence	 environmental	 knowledge,	 attitudes	 and	
practices,	we	also	differentiate	between	the	following	comparison	groups:	provinces,	location	(urban	
–	rural),	education	(low	–	medium	–	high),	gender	(male	–	female),	age	(young	–	middle	–	old)	and	
income	 levels	 (low	–	medium	–	high).	The	sample	 is	comparable	 in	 terms	of	gender	and	education	
levels	as	well	as	localities	in	2016	and	2012.	In	2016,	younger	people	were	interviewed	than	in	2012.	
Income	levels	have	substantially	increased	for	all	respondents.	The	changes	are	most	pronounced	in	
Sayaboury	(where	+39%	of	the	respondents	have	a	higher	 income	than	 in	2012)	and	Khammouane	
(where	+46%	have	higher	incomes	than	in	2012).	Rural	and	lower	educated	respondents	have	gained	
most	 income	 in	 comparison	 to	 urban	 and	higher	 educated	 respondents.	 59%	of	 rural	 respondents	
(2012:	21%)	are	able	to	buy	“expensive	things	 like	a	refrigerator”	or	“all	 the	things	they	want”	and	
80%	of	urban	respondents	(2012:	51%)	can	do	the	same.	Khammouane	is	still	the	poorest	and	least	
educated	of	the	three	provinces	as	in	2012,	where	about	half	the	respondents	state	a	low	income.		
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Figure	36	Climate	Change	Knowledge	Index	(all	groups)	

Figure	37	Comparison	group	gender:	Responses	to	the	question	
„When	you	hear	people	talking	about	„climate	change“:	What	
kind	of	change	do	you	think	they	are	talking	about?	(Question	
KE-1)	

Knowledge	related	to	climate	change	and	the	environment		

The	climate	change	knowledge	index	combines	

the	 correct	 answers	 respondents	 gave	 in	
regard	to	the	meaning	of	climate	change.	Men	
(107	 pts.),	 urban	 respondents	 (116	 pts.),	 the	
young	 	 (107	 pts.),	 the	 highly	 educated	 (118	
pts.),	 the	 high	 earners	 (109	 pts.)	 and	 people	
living	 in	 Sayaboury	 (106	 pts.)	 are	 most	
knowledgeable	 about	 climate	 change.	 In	
comparison	 to	 2012,	 particularly	 female	
respondents	 (+21),	 young	 people	 (+19	 pts.)	
and	 respondents	 from	 Houaphanh	 province	
(+18	 pts.)	 have	 increased	 their	 knowledge.	
Urban	 people	 (-4	 pts.)	 and	 highly	 educated	
respondents	 (+1	 pts.)	 did	 not	 improve	 their	
knowledge.	

Looking	 into	 the	 individual	 knowledge	
questions	 on	 climate	 change,	 only	
respondents	 in	 HOU	 and	 SAYA	 have	 more	
often	identified	the	correct	meaning	of	(KC-1)	

and	 associate	 the	 correct	 statements	 (KC-2)	 with	 climate	 change	 than	 in	 2012.	 Urban,	 richer	 and	
higher	 educated	 respondents	 are	
surprisingly	 less	 able	 than	 in	 2012	 to	
identify	 the	 correct	 climate	 change	
meanings,	 but	 they	more	 often	 know	 that	
the	 false	 meanings	 of	 climate	 change	 are	
false	 (KC-1).	 Interestingly	 women	
understand	 climate	 change	 better	 than	
men	 and	 better	 than	 in	 2012.	 Urban	 and	
rural	 respondents	 of	 all	 ages	 and	 income	
levels	 all	 correctly	 agree	 more	 with	 right	
and	wrong	climate	change	statements	than	
in	 2012.	 	 Education	 only	 slightly	 helps.	
While	 41%	 (2012:	 54%)	of	 highly	 educated	
respondents	still	 think	 that	„the	amount	 in	
rainfall	 will	 increase	 from	 year	 to	 year“,	
97%	 (2012:	 76%)	 today	 believe	 that	
„climate	change	in	Laos	is	caused	by	human	
activities	in	Laos“.		

When	 being	 asked	 about	 what	 the	
government	 could	 do	 to	 deal	 with	 climate	
change	 in	 Laos,	 the	 responses	have	 shifted	
away	 from	adaptation	 in	 land	use	planning	
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Figure	38	All	groups:	Possible	government	contribution	
to	deal	with	climate	change	(selected	option	of	
question	KC3)		

Figure	39	Comparison	group	location:	Respondents'	selection	of	
hunting	statements	(question	KH-5)	

towards	the	protection	of	animals	and	plants	–	mainly	in	HOU	and	SAYA.		

Urban,	 highly	 educated	 and	 male	 respondents	 are	
especially	 in	 favor	of	 international	negations	 to	 solve	
climate	change	problems.	 Forest	protection	 is	overall	
still	 first	 preference	 but	 has	 slightly	 declined	 in	
importance	 for	 all	 comparison	 groups	 (apart	 from	
urban	 and	 higher	 educated	 respondents)	 between	
2016	 and	 2012.	 	 Climate	 negotiations,	 protection	 of	
animals	 and	 plants	 from	 extinction	 and	 strict	 law	
enforcement	 is	 less	 important	 for	 poor	 people	 than	
for	other	groups.	

All	 respondents	 feel	 more	 informed	 about	 all	
mentioned	 topics,	 but	 particularly	 when	 it	 comes	 to	
climate	 change,	 deforestation	 and	 extinction	 of	
animals	 and	 plants.	 People	 with	 higher	 education	
(27%	 state	 to	 have	 enough	 information)	 feel	 more	
informed	 about	 environmental	 laws	 and	 regulations	
than	 people	 with	 medium	 (20%)	 or	 lower	 education	
(18%)	 or	 people	 with	 medium	 (13%)	 or	 low	 income	
(15%).	 Fewer	 urban	 (6%)	 and	 higher	 educated	
respondents	 (1%)	 than	 female	 (34%)	 or	 low	 income	
person	 (46%)	 claim	 to	 have	 no	 information	 about	
environmental	 laws.	 A	 larger	 number	 of	 rural	

respondents	still	state	to	have	no	information	at	all	regarding	urban	problems	(2016:	76%;	2012:	82%)	
and	 conflict	 over	 natural	 resources	 (2016:	 59%;	 2012:	 57%).	 In	 2012,	 71%	 of	 highly	 educated	
respondents	felt	they	had	some	information	
about	 climate	 change.	 In	 2016	 the	 share	

increased	 to	 85%	 while	 the	 percentage	 of	
respondents	feeling	fully	informed	dropped	
from	17%	to	8%.	The	vast	majority	of	male	
and	female	respondents	of	all	ages	 in	rural	
areas	 feel	 more	 informed	 in	 2016	 than	 in	
2012.	The	only	 topics	where	 there	 is	no	or	
hardly	 any	 gain	 in	 information	 provision	 is	
overpopulation,	 conflicts	 over	 natural	
resources	 and	 urban	 problems.	 This	 is	
understandable	 as	 these	 problems	 are	 not	
of	 great	 concern	 to	 the	 people	 and	 at	 the	
same	 time	 are	 not	 addressed	 in	 ProCEEd’s	
bus	tours.		

Hunting	 knowledge	 is	 comparable	 across	
the	 provinces,	 with	 HOU	 being	 the	 least	
likely	to	identify	false	hunting	statements	as	



37	
	

false.	More	urban	respondents	correctly	 identify	 the	 true	statements	as	 true	and	the	 false	ones	as	
false.	 Education	plays	a	 large	 role	 in	 this.	Higher	educated	 respondents	have	higher	 knowledge	on	
hunting	practices	than	uneducated	respondents.	The	results	 for	age	are	rather	mixed.	The	younger	
and	female	respondents	don’t	differentiate	between	true	and	false	statements	and	basically	agree	to	
everything.	Older	respondent	are	seemingly	a	lot	more	careful	with	agreeing	to	any	hunting	practices.		

Environmental	attitudes	and	awareness	

The	 link	 between	 knowledge	 and	 awareness	 becomes	 clear,	when	 patterns	 of	 the	 climate	 change	
knowledge	index	are	confirmed	in	the	climate	change	awareness	index.	Men,	urban	respondents,	the	
young,	 the	 higher	 educated	 and	 the	 high	 earning	 respondents	 all	 have	 higher	 climate	 change	
awareness	as	much	as	they	have	higher	climate	change	knowledge.	Only	across	the	provinces	is	the	
pattern	different.	While	KHA	has	 the	 lowest	knowledge	score,	 it	has	 the	highest	awareness	among	
the	 three	 provinces.	 In	 comparison	 to	 2012,	 we	 see	 that	 men	 have	 slightly	 less	 awareness	 than	
before	and	women	have	caught	up	to	men.	Older	respondents	have	also	significantly	reduced	in	their	
climate	change	awareness	(-7%).		

Almost	 all	 those	 comparison	 groups	 that	 have	higher	 climate	 change	 awareness	 also	 have	 a	more	
positive	environmental	attitude	(men,	urban,	younger	respondents	and	those	with	a	medium	or	high	
income).	SAYA	(137	pts.)	has	the	most	environmentally	friendly	attitudes,	followed	by	HOU	(136	pts.)	
and	 then	 KHA	 (131	 pts.).	 On	 average,	 scores	 improved	 compared	 with	 2012.	 Women	 and	
respondents	 in	Khammouane	have	the	same	scores	as	 in	2012.	Highly	educated	(-14	pts.)	or	urban	
respondents	(-13	pts.)	have	significantly	lower	scores	than	in	2012.	

Figure	40	Climate	Change	Awareness	Index	and	Positive	Environmental	Attitude	Index	(all	groups)	
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The	 individual	 questions	 also	 show,	 that	 respondents	 have	 less	 negative	 attitudes	 towards	 the	
environment.	This	holds	across	all	provinces	(particularly	 in	HOU	and	SAYA),	the	urban-rural	divide,	
gender,	age,	education	and	income	levels.	For	example,	while	48%	of	respondents	in	HOU	believed	it	
to	 be	 ok	 to	 lose	 a	 species	 to	 provide	 for	 human	 needs	 in	 2012,	 only	 26%	 still	 do	 so	 in	 2016.	 But	
exceptions	 exist.	 More	 urban	 (+13%)	 and	 highly	 educated	 (+12%)	 respondents	 don’t	 believe	 that	
anything	can	be	done	to	change	environmental	conditions.	This	is	mirrored	by	their	trust	in	science	
and	technology	to	make	up	for	environmental	harm	–	which	is	even	more	pronounced	than	in	2012	
and	 still	 much	 higher	 than	 for	 rural	 respondents.	 Instead,	more	 rural	 respondents	 (28%)	 and	 less	
educated	 (34%)	 and	 those	 with	 less	 income	 (39%)	 rely	 on	 the	 government	 to	 protect	 the	
environment	than	urban	respondents	(11%)	and	highly	educated	(4%)	and	those	with	a	high	income	
(26%).	 In	 particular,	 older	 respondents	 (58%)	 don’t	 believe	 in	 laws	 to	 protect	 the	 environment	 in	
comparison	to	younger	ones	(46%).	

Figure	41	Comparison	group	“education”:	Responses	to	 the	question	 "Do	you	agree	with	the	following	statements	about	
the	environment	in	Laos	of	not?"	(question	AE-2)	

	

The	data	further	shows	that	respondents	still	state	a	very	high	commitment	towards	taking	care	of	
the	 environment	 (overall	 99%).	 But,	 many	 respondents	 don’t	 believe	 that	 the	 environment	 is	 in	
danger.	However,	the	number	of	people	believing	so	has	decreased,	mainly	in	HOU	(-12%)	and	SAYA	
(-6%),	 not	 in	 KHA	 (2016:	 42%;	 2012:	 42%).	More	 rural	 respondents	 (2016:	 43%;	 2012:	 47%)	 don’t	
think	 the	 environment	 is	 in	 danger	 than	 urban	 ones	 (2016:	 19%;	 2012:	 30%),	 but	 again	 the	
percentage	of	people	believing	this	is	falling.	The	higher	the	education,	the	less	people	agree	to	the	
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Figure	42	Question	AE5:	Selected	statement	for	all	
comparison	groups	

Figure	43	Comparison	group	“location”	–	Main	measures	to	solve	
environmental	problems	(question	AE-6)	

statement.	 Only	 for	 the	 old	 respondents	 (2016:	
47%;	 2012:	 40%)	 as	 well	 as	 the	 lowest	 income	
group	 (2016:	 48%;	 2012:	 41%)	 and	 the	 highest	
income	group	(2016:	44%;	2012:	36%)	this	number	
increased.		

	More	 people	 than	 in	 2012,	 across	 all	 comparison	
groups,	 are	willing	 to	 hunt	 less	 except	 for	middle	
aged	 respondents,	persons	 from	HOU	or	with	 low	
income.	 Considering	 environmental	 aspects	 when	
building	 a	 house	 is	 also	 more	 popular.	 Particular	
commitment	 is	 voiced	 when	 it	 comes	 to	 stop	
buying	 wild	 animal	 meat	 and	 joining	 an	
environmental	 organization.	 Only	 the	 higher	
educated	 respondents	 find	 these	 practices	 less	
appealing	than	in	2012.		

Across	 provinces,	 gender,	 age	 and	 income	 level,	
people	 care	 less	 for	 heavy	 fines,	 stricter	
enforcement	 of	 environmental	 regulations	 and	
relying	on	self-help	initiatives	by	rural	communities	
in	2016	 than	 in	2012.	 Instead,	people	are	more	 in	
favor	 of	 involvement	 of	 environmental	
organizations	and	raising	environmental	awareness	
through	 mass	 media	 and	 at	 schools.	 Only	 urban	

respondents	and	those	with	high	education	increasingly	trust	in	strong	government	measures.	Then	
again	 –	 urban	 respondents	 (which	 usually	 also	 have	 a	 higher	 education)	 are	 government	
representatives,	 who	 are	 inclined	 to	 emphasize	 the	 government’s	 task	 in	 solving	 environmental	
problems.		

In	 terms	 of	 policy	 priorities,	 “promoting	
education”,	“protecting	the	environment”	
and	 “improving	 healthcare”	 are	 still	 the	
most	important	topics	for	respondents	in	
all	 comparison	groups	–	 as	 they	were	 in	
2012.	 Other	 topics	 have	 become	 more	
important,	 such	 as	 the	 “prevention	 of	
animal	and	plant	extension”	–	especially	
for	 women	 (+20%).	 “The	 adaptation	 to	
climate	change”	is	still	hardly	considered	
relevant	 for	 most	 respondents	 (except	
for	 highly	 educated	 person)	 though	
slightly	more	so	than	in	2012.	
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Figure	44	Negative	Environmental	Practice	Index		
(all	groups)	

Practices	related	to	the	environment	

Based	 on	 the	 index	 of	 negative	 environmental	
practices,	we	see	that	greater	knowledge	and	higher	
awareness	 does	 not	 ultimately	 lead	 to	 improved	
practices.	 The	 respondents	 with	 the	 most	 harmful	
environmental	practices	are:	men	(42	pts.),	rural	(42	
pts.),	 young	 (41	 pts.),	 low	 educated	 (42	 pts.)	
respondents,	 those	 with	 medium	 (43	 pts.)	 or	 low	
incomes	(40	pts.)	and	in	HOU	(43	pts.).	This	pattern	
confirms	 what	 has	 been	 established	 before.	 That	
particularly	 the	poor	with	 low	education	have	 little	
opportunities	 for	 income	 generation	 and	 therefore	
resort	 to	 more	 environmentally	 harmful	 practices.	
As	 HOU	 is	 very	 mountainous	 many	 people	 still	
practice	 shifting	 cultivation,	 as	 their	 geographic	
location	 is	 not	 suitable	 for	 lowland	 paddy	 rice	
production.	 In	 comparison	 to	 2012,	 practices	 that	
harm	the	environment	have	increased	for	almost	all	
comparison	 groups.	 It	 has	only	 slightly	 reduced	 for	
the	 urban	 respondents	 and	 those	 with	 a	 higher	
income.		

Looking	at	people’s	daily	 activities,	 stark	differences	between	 the	different	 comparison	groups	are	
noticed.	 Some	 tasks	 are	 clearly	 different	 for	men	 and	women.	While	men	 send	more	 time	on	 the	
farm	(+1h	08min/day),	women	are	more	responsible	for	the	collection	of	non-timber	forest	products	
(+33min/day).	 Domestic	 chores	 are	 predominantly	 a	 woman’s	 task	 (3h	 32min/day	 for	 women	 vs.	
1h	52min/day	for	men).	It	also	comes	to	no	surprise	that	rural	respondents	spend	more	time	on	their	
farms	 (4h	 59min/day)	 than	 urban	 respondents,	 who	 are	 mostly	 engaged	 in	 off-farm	 work	
(5h	4min/day).	People	in	KHA	spend	much	more	time	of	the	collection	of	non-timber	forest	products	
(54min/day	vs.	15min/day	 in	HOU	and	33min/day	 in	SAYA)	and	 fishing	 (36min/day	vs.	7min/day	 in	
HOU	and	8min/day	in	SAYA).	

As	stated	before,	meat	has	become	increasingly	 important	for	the	people’s	diet.	This	pattern	holds	
for	all	comparison	groups.	While	respondents	voice	a	stronger	willingness	to	reduce	hunting	and	to	
stop	buying	wild	animal	meat,	this	has	not	translated	into	improved	practices	but	rather	the	opposite.	
This	is	particularly	the	case	for	SAYA,	where	42%	eat	wild	animals	at	least	once	per	week	(2012:	11%)	
and	KHA	(2016:	28%;	2012:	10%).	The	trend	is	much	more	pronounced	for	rural	respondents,	where	
basically	double	the	people	eat	meat	from	the	forest	on	a	daily	or	weekly	basis	than	in	2012	(2016:	
31%;	 2012:	 16%).	 Fish	 is	 still	 more	 often	 consumed	 than	 meat.	 In	 HOU	 and	 SAYA	 people	 are	
increasingly	creating	and	using	 their	own	ponds	 to	provide	 for	 their	dietary	 fish	needs.	Particularly	
the	middle	and	old	aged	respondents	source	less	fish	from	rivers	and	lakes.	But	natural	sources	are	
still	dominant	in	providing	fish	for	people’s	diets.		

Greens	 from	the	 forests	are	also	still	a	major	staple	 in	people’s	diets,	but	are	consumed	 less	often	
than	 in	2012.	Most	people	 rely	 increasingly	on	 their	own	vegetable	production	 instead	of	going	 to	
the	market	or	the	forest.		
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Figure	45	Comparison	group	“Provinces”	–		
Forest	products	used	in	households	(question	PE-3)	

	

Highly	 educated	 respondents	 predominantly	
source	their	food	from	markets.	As	education	 is	
correlated	 with	 living	 in	 urban	 areas,	 markets	
provide	dominant	food	sources	for	people	living	
in	 towns	 and	 cities.	 In	 comparison,	 rural	
respondents	 have	 shifted	 their	 consumption	
pattern	 away	 from	 relying	 on	 markets	 but	
rather	raise	and	grow	their	food	themselves.		

The	utilization	of	forests	to	provide	for	people’s	
livelihoods	 has	 increased	 in	 basically	 all	
categories	in	comparison	to	2012.	Overall,	food,	
firewood	and	fish	are	the	most	important	items	
that	 people	 source	 from	 forests.	 But	 other	
products	 have	 gained	 tremendously	 in	
importance.	 In	 SAYA,	 in	 particular	 traditional	
housing	materials	(+27%)	and	wild	animal	meat	
(+36%)	and	 in	HOU	timber	 for	 local	use	 (+34%)	
are	used	much	more	than	in	2012.	This	pattern	
is	also	reflected	in	all	other	comparison	groups.	
Also	 urban	 respondents	 use	 forest	 products	
more	 than	 they	 did	 in	 2012,	 for	 example	
regarding	 firewood	 (+14%)	 and	 fish	 from	 lakes	
and	 rivers	 (+18%)	 –	 which	 they	 may	 buy	 at	

Figure	46	Wild	meat	consumption	for	all	comparison	groups	(question	PE2)	
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Figure	47	Comparison	group	“education”:	Farming	
adjustments	that	respondents	plan	to	implement	in	the	
next	12	months	(question	PE-6	future)	

markets,	too.		

Overall,	respondents	are	implementing	much	more	farming	adjustments	than	in	2012.	In	2016,	only	
17%	in	2016	have	made	no	changes	to	farming	practices	in	the	previous	year,	while	57%	have	made	
no	 adjustments	 in	 2012.	 In	 all	 comparison	 groups,	 respondents	 implemented	 a	 great	 variety	 of	
changes	–	apart	from	urban	and	highly	educated	respondents	as	land	use	practices	are	less	relevant	
for	them.	The	only	practice	that	has	been	reduced	by	all	respondents	was	the	implementation	of	soil	
conservation	techniques.	Mostly	in	HOU	and	SAYA,	many	more	respondents	(in	particular	male	and	
young	respondents)	admit	to	having	done	shifting	cultivation	in	the	previous	year.	Respondents	of	all	
age	groups	also	had	 to	 resort	 to	off-farm	activities.	 Particularly	 the	old	migrated	 to	an	urban	area	
(+33%).	 Particularly	 the	 old	 migrated	 to	 an	 urban	
area	(+33%).	To	find	an	off-farm	job	was	particularly	
important	for	people	with	low	education	(+21%)	as	
well	 as	 old	 (+27%)	 or	 poor	 people	 (+34%).	 This	
shows	the	difficulties	to	live	from	agricultural	(crop)	
production.		

People	 know	 that	 shifting	 cultivation	 is	 frowned	
upon	 by	 the	 government	 and	 aim	 to	 reduce	 the	
practice	 in	 the	 next	 12	months	 –	more	 so	 than	 in	
2012.	 Instead,	 livestock	 raising	 is	 becoming	
extremely	 popular.	 Much	 more	 respondents	 than	
in	2012	want	to	keep	more	livestock:	+41%	of	men,	
+13%	of	women,	+23%	of	urban	respondents,	+28%	
of	rural	respondents,	+	25%	of	the	young,	+23%	of	
the	middle-aged,	 +30%	 of	 the	 old,	 +26%	 of	 those	
with	 a	 low	 education,	 +30%	 of	 those	 with	 a	
medium	 education,	 +38%	 of	 those	 with	 a	 high	
education,	 +25%	with	 a	 low	 income,	 +26%	with	 a	
medium	income	and	+33%	with	a	high	income.	This	
could	well	be	related	to	the	overall	higher	demand	
for	meat,	which	 could	 provide	 good	 opportunities	
for	 income	 generation.	 Most	 problems	 in	
implementing	 changes	 are	 related	 to	 the	 lack	 of	
information	 (mostly	 regarding	 soil	 conservation	 or	
irrigation)		–	much	more	than	the	lack	of	money	or	
labor.	 Changing	 from	 crop	 to	 livestock	 however	 is	
difficult,	 as	 people	 don’t	 have	 the	money.	 People	
have	the	fewest	problems	with	changing	their	crop	variety.		

Media	preferences	related	to	environmental	information		

There	are	slight	variations	 in	media	usage	patterns	between	2016	and	2012.	Some	media	channels	
have	 become	more	 important,	 such	 as	 posters	 and	 flyers	 as	 well	 as	 environmental	 organizations.	
Environmental	 organizations	 are	particularly	 attractive	 for	 the	 younger	 generation:	 +13%	 (each)	of	
the	young	and	middle-aged	and	+21%	of	urban	respondents	source	environmental	information	from	
such	 organizations	 in	 comparison	 to	 2012.	 Schools	 and	 teachers	 are	 more	 often	 used	 to	 access	
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Figure	48	Comparison	group	“location”:	10	most	
important	information	sources	about	environmental	issues	
(question	ME-1)	

environmental	 information	 than	 in	 2012	 –	 particularly	 by	 respondents	with	 higher	 income.	A	 new	
information	source	–	ProCEEd	environmental	bus	 tours	–	 is	very	popular	by	now.	On	average,	71%	
(throughout	 all	 groups)	 name	 it	 as	 one	 of	 the	 5	 most	 important	 sources	 for	 environmental	
information.	 No	 other	 source	 received	 higher	
ratings.	 Conversations	 with	 relatives,	 friends,	
neighbors	 or	 colleagues	 (60%),	 television	 (58%)	
and	village	authorities	(56%)	are	still	 important	in	
2016.	

Others	are	 less	often	accessed	 for	environmental	
topics,	 including	 government	 representations	
from	 the	 village,	 district,	 provincial	 and	 national	
level.	 Respondents	 use	 radios	 substantially	 less	
than	 in	 2012	 –	 across	 all	 provinces	 but	mostly	 in	
KHA	 (-42%),	 by	 females	 (-31%)	 and	 the	 young	 (-
38%)	or	highly	educated	(-38%).	People	watch	less	
environmental	 information	on	TV	than	 in	2012.	 It	
might	be	that	they	prefer	other	programs,	such	as	
music	or	drama,	as	is	indicated	in	the	FGDs.	Urban	
respondents	 use	 books	 and	 scientific	 publication	
much	 less	 than	 in	2012	 (-28%).	However,	 in	2012	

respondents	 from	Vientiane	were	 included	 in	 the	
sample,	which	 is	not	 the	case	 in	2016.	Therefore,	
books	 and	 scientific	 publications	 may	 only	 really	
play	a	role	in	Vientiane	and	not	the	provincial	capitals.	

The	use	of	different	media	outlets	and	the	level	of	trust	people	have	in	them	are	correlated.	Village	
authorities	 have	 the	 highest	 credibility	 (94%)	 followed	 by	 ProCEEd	 bus	 tours	 (93%),	 community	
meetings	(88%),	government	agencies	(84%)	and	teachers	(84%).	Radios	are	trusted	less	than	in	2012.	
This	is	maybe	part	of	the	reasons	why	they	are	not	really	used	any	more.	Posters	are	trusted	more.	
One	of	the	few	exemptions	are	environmental	organizations	which	more	often	provide	information	
than	 in	 2012,	 but	 are	 trusted	 less.	 This	 might	 be	 related	 to	 specific	 experiences	 with	 such	
organizations	and	the	potential	expectations	people	might	have	towards	them.		

ProCEEd’s	media	programs	are	most	popular	in	SAY,	where	73%	of	respondents	have	accessed	them	
(HOU:	 68%;	 KHA:	 46%).	 Most	 respondents	 from	 SAY	 (43%)	 have	 read/listened	 to/watched	 the	
programs	more	 than	 four	 times	 (HOU:	37%;	KHA:	21%).	The	 reason	why	KHA	has	quite	 low	media	
consumption	 rates	 is	 owed	 to	 its	 low	 income	 and	 education	 levels,	 which	 largely	 correlate	 with	
media	consumption	patterns.	Fewer	respondents	in	KHA	own	a	TV	(KHA:	73%;	HOU:	92%;	SAYA:	86%).	
Only	13%	of	KHA	respondents	own	a	radio,	while	31%	in	HOU	and	27%	in	SAYA	do.	In	comparison	to	
rural,	poor	and	less	educated	respondents,	urban,	rich	and	highly	educated	respondents	more	often	
access	ProCEEd	media	programs.		

The	ProCEEd	environmental	bus	has	become	one	of	the	major	sources	of	environmental	education.	
On	average	people	have	participated	two	to	three	times	in	the	bus	tours.	Men	join	bus	tour	activities	
more	frequently	than	women	(29%	participated	at	least	four	times	vs.	14%	of	women).	Respondents	
most	 frequently	 participate	 in	 the	 evening	 sessions	 (at	 least	 once:	 75%),	where	 theatre	 plays	 and	
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Figure	49	Consistency	of	Environmental	Awareness		
(all	groups)	

movies	 are	 shown	 alongside	 games	 and	 informative	 group	 discussions.	 The	 evening	 program	 is	
especially	attractive	for	low	educated	(at	least	once:	82%)	and/or	poor	people	(at	least	once:	89%)	in	
the	rural	area.		

Consistency	of	environmental	knowledge,	attitudes	and	practices		

With	 the	 consistency	 index	we	 aim	 to	 evaluate	
whether	 the	 assumption	 holds	 that	 higher	
knowledge	 can	 lead	 to	 better	 environmental	
awareness	 and	 therefore	more	 environmentally	
friendly	 practices.	 The	 index	 shows	 that	
respondents’	 answers	 are	 highly	 inconsistent.	
Particularly	men	(62%),	rural	(61%),	young	(64%),	
lowly	 educated	 (62%)	 respondents	 and	 those	
with	 a	 low	 income	 (62%)	 give	 the	 most	
inconsistent	answers.	The	majority	of	the	people	
in	SAYA	 (51%)	actually	gave	consistent	answers,	
while	only	33%	 in	HOU	did	so.	Overall,	only	 the	
urban	 respondents	 (85%)	 and	 the	 highest	
educated	 ones	 (91%)	 do	 not	 only	 claim	 to	 care	
for	the	environment	but	predominantly	live	by	it.	
Of	course,	the	questionnaire	is	mainly	catered	to	
rural	 respondents	 and	 thereby	 including	
practices	 that	 are	 mostly	 relevant	 for	 rural	

respondents.		

IV.	Survey	results	and	interpretation	for	implementers	of	
ProCEEd	project	activities		

4.1	Qualitative	results		

A	 different	 set	 of	 questions	 (see	 annex	 A03	 for	 details)	 was	 administered	 to	 the	 institutions	 in	
Vientiane	 that	 designed	 and	 implemented	 ProCEEd’s	 bus	 tour	 activities	 and	 media	 formats.	
Particularly,	 the	non-governmental	organizations	MCU	and	PADETC	as	well	as	 the	ministerial	DEQP	
itself	were	responsible	for	the	environmental	bus	tours,	both	in	terms	of	content	and	administration.	
The	media	outlets	LNR,	LNTV,	Vientiane	Times	and	Paxason	are	partners	of	ProCEEd	 in	their	media	
format	development.	All	mentioned	actors	 accordingly	 received	 in-depth	 training	 and	 guidance	on	
ProCEEd	activities	and	its	environmental	contents.	The	questions	addressed	as	part	of	the	interviews	
are	therefore	more	related	to	their	involvement	in	capacity	building	measures	and	their	experiences	
in	implementing	the	mentioned	activities.	They	also	provided	information	in	regard	to	what	kind	of	
media	formats	they	access	and	utilize.		
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Respondents	mention	that	newspapers	are	not	a	very	attractive	way	for	them	to	access	information	
–	particularly	when	it	comes	to	environmental	information	as	it	is	often	lacking	(“Most	of	the	content	
are	established	in	black	and	white,	so	it	doesn’t	attract	my	attention.“	DEQP,	Vientiane;	“The	design	
could	be	more	attractive	to	catch	readers	attention“	MCU,	Vientiane;	„Publish	more	news	and	articles	
about	 the	 environment“	 DEQP,	 Vientiane).	 At	 the	 same	 time,	 respondents	 want	 to	 receive	 the	
specific	messages	 in	 a	 short	 and	 concise	manner	 (“I	 recommend	 to	 publish	 environmental	 content	
with	more	 animation	 (like	 a	 cartoon)	 –	 short	 but	 full	 of	meaning“	PADETC,	 Vientiane;	 „Paxason	 is	
good,	 but	 sometimes	 too	 long,	 better	 short	 and	 precise	 with	 main	 messages“	 LNR,	 Vientiane).	
Particularly	media	representatives	mention	that	it	 is	mostly	government	officials	and	company	staff	
that	 read	 newspapers,	which	 therefore	 should	 cater	 to	 them	 and	 their	work	 (“As	most	 readers	 of	
Paxason	 are	 government	 officials	 and	 company	 staff:	 newspaper	 should	 be	 about	 their	 issues	 and	
laws	related	to	their	work.“	LNR,	Vientiane).	Many	struggle	with	the	English	 language	so	they	don’t	
read	 the	 Vientiane	 Times	 (“My	 English	 is	 not	 good,	 so	 I	 cannot	 read	 Vientiane	 Times“	 DEQP,	
Vientiane).	 Some	 appreciate	 their	 service	 in	 providing	 access	 to	 their	 newspapers	 online	 (“Easy	 to	
access	 through	 online	 newspaper	 and	 social	 media.“	DEQP,	 Vientiane).	Overall,	 when	 it	 comes	 to	
newspaper,	respondents	rely	on	their	offices	to	provide	for	newspapers.	It	seems	that	people	hardly	
actually	purchase	newspapers	 themselves	 (“Should	be	 free	of	 charge	 for	 schools,	 because	 students	
would	read	more	than	villagers,	vendors	or	other	groups.“	PADETC,	Vientiane).		

Many	 respondents	 do	 not	 listen	 to	 the	 radio.	 As	 the	 radio	 programme,	 which	 is	 supported	 by	
ProCEEd	 is	 broadcast	 during	 the	 day	 and	 therefore	 working	 hours,	 hardly	 anyone	 listens	 to	 it	
(“Program	is	broadcast	during	working	hours,	so	I	cannot	listen“	DEQP,	Vientiane;	“Shows	should	be	
more	 frequent	because	 listeners	 turn	on	the	radio	at	different	 times.“	PADETC,	Vientiane).	 It	 is	also	
mentioned	that	the	AM	channels	are	not	popular	 in	Laos	and	therefore	ProCEEd	should	also	target	
FM	channels.	The	radio	representatives	themselves	mentioned	that	they	lack	information	to	develop	
new	 program	 content	 (“	We	 need	 more	 information	 and	 documents	 about	 the	 environment.	 We	
should	 also	 be	 informed	 about	 ProCEEd	 activities	 so	 they	 can	 join	 and	 interview	 people	 in	 the	
field.“	LNR,	Vientiane).		

TV	is	more	interesting	than	newspapers	and	radio	to	respondents	(“I	can	see	the	visual	picture	and	
gain	information	at	the	same	time,	it	can	be	accessed	regularly“	DEQP,	Vientiane)	-	the	channel	LNTV	
however	less	so	(“Easy	to	see,	the	reporting	could	improve	in	terms	of	quality,	make	video	clips	more	
interesting“	MCU,	Vientiane).	 It	 is	mentioned	that	 the	news	about	meetings	and	workshops	 is	only	
limitedly	 interesting	and	programmes	are	 frequently	 repeated.	 These	are	 some	 reasons	why	other	
Lao	TV	channels	are	preferred,	such	as	Lao	Star	Channel	and	Police	Channel.	Some	respondents	feel	
that	youth	presenters	would	make	 the	environmental	programme	more	attractive	particularly	 to	a	
younger	 audience.	 The	 representatives	 from	 LNTV	 point	 to	 budget	 constraints	 that	 impede	 their	
ability	 to	 develop	 products	 like	 environmental	 documentaries.	 Thai	 TV	 channels	 are	 also	 very	
appealing	 to	 respondents,	 where	 environmental	 news	 is	 broadcast	 every	 day	 („They	 show	
environmental	news	every	day	such	as	lifestyle	related	to	the	environment,	chemical	usages,	negative	
effects	 of	 environmental	 destruction.“	 DEQP,	 Vientiane).	 The	 Discovery	 Channel	 is	 mentioned	
particularly	often.	A	show	called	“Spirit	of	Asia”	is	also	popular	with	showing	content	on	the	natural	
and	cultural	diversity	of	Asia.		

Other	 than	 newspapers,	 TV	 and	 radio	 formats,	 all	 respondents	 besides	 the	media	 representatives	
mention	the	Internet	as	a	main	source	to	access	environmental	 information	due	to	 its	convenience	
(„Because	 it	 is	 easy	 to	 search	 for	 anything	 you	 want.“	DEQP,	 Vientiane),	 including	 Facebook	 and	
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YouTube.	But	many	also	visit	the	websites	from	Ministries,	the	WCS,	WWF,	UNEP	and	also	ProCEEd.	
A	site	called	lao44.com	is	mentioned,	which	is	a	local	website	about	hot	topics	in	Laos,	including	the	
environment.		

The	main	 implementing	agencies	of	ProCEEd’s	activities	develop	and	administer	environmental	bus	
tours	 to	 a	 variety	 of	 audiences	 including	 villagers	 and	 decision-makers	 in	 the	 provincial	 capitals.		
Many	respondents	mention	that	their	presentation	and	communication	skills	as	well	as	their	problem	
solving	 skills	 have	 vastly	 improved	 through	 these	 activities	 (“I	 have	 learnt	 how	 to	 interact	 and	
communicate	with	people,	learn	how	to	solve	problems	in	unexpected	situations.“	DEQP,	Vientiane).	
Many	 mention	 that	 this	 has	 boosted	 their	 confidence	 and	 that	 the	 activities	 are	 very	 rewarding	
experiences	 (“I	 like	 the	smiles	of	participants,	 their	attention	especially.	 I	 feel	happy	when	they	are	
able	 to	 answer	 the	 questions.	 It	 is	 a	 good	 change	 to	 be	 part	 of	 the	 team	 to	 provide	 a	 lot	 of	
information	 related	 to	 village	 life.“	 PADETC,	 Vientiane).	 Some	 respondents	 would	 like	 to	 see	 an	
impact	of	 the	activities	and	would	 therefore	 like	 to	ensure	 that	activity	participants	actually	 follow	
the	recommendations	provided	(“More	training	of	the	implementers	need	on	how	to	make	sure	that	
participants	actually	apply	in	practice.“	MCU,	Vientiane).		

While	 overall	 the	 implementation	 processes	 are	 considered	 to	 work	 well,	 some	 scope	 for	
improvement	 is	 mentioned,	 particularly	 regarding	 the	 coordination	 and	 organization	 in	 the	 field	
(“District	coordination	should	 improve	and	work	closely	with	head	village.“	DEQP,	Vientiane).	Some	
also	find	the	tour	conditions	difficult,	as	they	are	very	work	intensive,	tiring	and	take	long	travelling	
hours.	It	is	criticised	that	not	all	team	members	are	equally	committed	to	implementing	a	successful	
bus	tour	(“No	improvements	of	some	implementers,	alcohol,	drunk.“	DEQP,	Vientiane).		

To	 prepare	 and	 administer	 environmental	 awareness	 raising	 activities,	 all	 respondents	 have	
participated	 in	 capacity	 development	 and	 training	 measures.	 This	 is	 highly	 appreciated	 and	
particularly	the	10	Facts	are	mentioned	as	being	very	valuable	content-related	information	provision.	
Also,	more	hands-on	training,	like	MOVE	are	helpful	to	translate	the	content	into	entertaining	games,	
plays	and	sketches,	etc.	(“MOVE	is	the	best,	acting	skills	and	10	FACTS	is	also	good“	DEQP,	Vientiane).	
Some	respondents	mention	that	realistic	trainings	with	a	 lot	of	practice	are	best	to	prepare	for	the	
activity	 implementation	 in	 the	 field	 (“Each	 training	 should	 combine	 both	 knowledge	 and	 practice/	
field	work.	The	trainings	should	take	place	in	related	area	or	location.”	PADETC,	Vientiane).		

To	 improve	their	environmental	program	development,	ProCEEd	partners	 from	the	different	media	
channels	 have	 also	 participated	 in	 trainings	 about	 script	 writing,	 reporting	 methods	 and	
environmental	 content.	 Respondents	 find	 these	 trainings	 very	 valuable	 to	 improve	 the	 quality	 of	
their	media	 formats	 (“Good	 to	 learn	 different	 reporting	methods.	Would	 like	 to	 learn	more	 about	
programme	scripting	and	specific	scripts	contents“	LNR,	Vientiane)	

4.2	Quantitative	results		

4.2.1	Overall	sample		

In	2016,	51	representatives	from	ProCEEd’s	main	 implementing	partners	 (DEQP,	MCU,	PADETC	and	
the	media)	were	interviewed	as	part	of	the	second	KAP	Study.	We	first	compare	their	responses	to	
those	given	by	44	decision-makers	in	Vientiane,	who	were	interviewed	in	2012.	This	provides	us	with	
an	indication	of	how	particularly	trainings	and	capacity	building	activities	may	have	influenced	their	
knowledge	 and	 attitudes	 towards	 climate	 change,	 biodiversity	 protection	 and	 the	 environment	 in	
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general.	 From	 the	 demographic	 information,	 we	 know	 that	 the	 gender	 of	 respondents	 is	 more	
balanced	in	2016	(47%	men	and	53%	women)	than	in	2012	(75%	men	and	25%	women).	Also,	older	
representatives	 from	 ministries,	 non-governmental	 organizations	 and	 the	 mass	 media	 were	
interviewed	 in	2012	 (70%	were	36	years	of	age	or	older)	 than	 in	2016	 (43%	are	25	years	of	age	or	
younger).	Most	respondents	have	high	education	levels	(at	least	a	Bachelor	degree)	and	are	medium	
or	high-income	earners.		

Knowledge	related	to	climate	change	and	the	environment		

Overall,	respondents	today	have	a	better	understanding	of	the	concept	of	climate	change.	Decision-
makers	 in	 Vientiane	 including	 DEQP,	 PADETC,	 MCU	 and	 media	 representatives	 have	 not	 gained	
climate	change	knowledge	between	2016	and	2012.	Today,	their	overall	knowledge	score	is	4%	lower	
than	 in	 2012	 (2016:	 115	 points;	 2012:	 120	 points).	However	when	only	 looking	 at	 the	 responsible	
decision-makers	 involved	 in	 the	 implementation	 of	 ProCEEd	 project	 activities,	 we	 see	 that	 DEQP	
scores	13	points	higher	and	PADETC	scores	7	points	higher	climate	change	knowledge	index	both	in	
comparison	to	the	average	score	from	2016.		

While	most	 people	 both	 in	 2012	 and	 2016	were	 able	 to	 identify	 the	 correct	meanings	 of	 climate	
change,	today	they	are	more	likely	to	know	what	climate	change	is	not	associated	with.	For	example,	
+51%	of	respondents	in	2016	(2016:	82%;	2012:	31%)	are	aware	of	the	fact	that	climate	change	does	
not	relate	to	change	in	forest	cover	or	in	water	supply.	Also,	+13%	(2016:	86%;	2012:	73%)	know	that	
it	is	wrong	to	assume	that	the	climate	in	Laos	will	not	change	because	it	is	a	land-locked	country.		

Figure	50	Implementer	results:	Responses	to	the	question	„When	you	hear	people	talking	about	
„climate	change“:	What	kind	of	change	do	you	think	they	are	talking	about?	(question	KC-1)	
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Figure	52	Implementer	results:	Knowledge	questions	–	selected	results	
(question	KF5,	KW6,	KCM7,	and	KB8)	

Figure	51	Implementer	results:	Responses	to	the	question	„Do	you	have	enough	verbal	or	written	
information	on	the	following	issues?”	(question	KE4)	

When	 it	 comes	 to	 information	 needs,	 people	 in	 2016	 are	 less	 likely	 to	 respond	 to	 have	 enough	
information	on	specific	topics	including	climate	change	or	deforestation.	They	are	much	more	likely	

to	 answer	 that	
while	 they	 have	
some	 information,	
more	 is	 needed.	
For	 example,	 -7%	

(2016:	10%;	
2012:	17%)	 of	
respondents	 in	
2016	 believe	 they	
have	 sufficient	
information	on	the	
extinction	 of	
animals	and	plants.	
They	 are	
specifically	missing	

information	
regarding	 the	
conflict	 over	
natural	 resources,	
where	 +14%	

(2016:	47%;	
2012:	33%)	 say	
they	 have	 no	
information	 at	 all	

about	 the	 topic.	 They	 do	 however	 feel	 more	 informed	 about	 the	 growing	 waste	 volume	 as	 +9%	
(2016:	10%+78%;	2012:	22%+57%)	either	have	some	or	enough	information	on	the	subject.	

For	 a	 better	 understanding	 of	 the	 specific	 knowledge	 of	 people	 in	 regard	 to	 the	 environment,	we	
asked	 open	 questions	 about	 forest	 protection,	 wildlife	 conservation,	 co-management	 of	 National	
Protected	 Areas	 and	 biodiversity	 conservation.	 As	 these	 questions	 were	 only	 asked	 in	 the	 2016	
survey,	we	do	not	compare	the	
answers	 to	 2012,	 but	 just	
discuss	 the	 results	 in	 general.	
Points	were	given	in	a	way	that	
took	 into	 account	 the	 correct	
and	 incorrect	 statements	
made	 within	 the	 answer.	
Overall,	respondents	know	the	
different	 types	 of	 forests	
according	 to	 the	 Lao	 Forestry	
Law	 sufficiently	 well.	 61%	 of	
respondents	 received	 the	
highest	possible	point	score.	
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Figure	 54	 Implementer	 results:	 Answers	 to	 the	 question	 “Which	 3	
activities	would	you	be	ready	to	do	in	order	to	contribute	to	protecting	
the	environment?		(question	AE7)	

	

Many	 are	 also	 able	 to	 explain	 why	 biological	 diversity	 is	 important.	 It	 is	 much	 more	 difficult	 for	
respondents	to	name	animals	that	only	exist	 in	Lao	PDR	or	Vietnam	(41%	received	0	points	for	this	
question)	or	to	fully	explain	the	meaning	of	co-management	(53%	received	2	out	20	points	or	less).		

Environmental	attitudes	and	awareness	

Overall,	the	attitudes	of	the	above	mentioned	decision-makers	in	Vientiane	towards	the	environment	
have	increased	by	12.5%	(2016:	171	points;	2012:	152	points	on	the	positive	environmental	attitude	
index).	 DEQP	 even	 has	 a	 20%	 (182	 points)	more	 positive	 attitude	 and	 PADETC	 a	 19%	 (181	 points)	
more	 positive	 attitude	 towards	 environmental	 protection	 in	 comparison	 to	 the	 overall	 decision-
makers	in	2012.		

	

Figure	53	Implementer	results:	Answers	to	selected	environmental	statements	(question	AE2)	

As	 in	 2012,	 most	 people	 associate	 the	 environment	 with	 pollution	 and	 natural	 disasters	 such	 as	
droughts	or	floods.	Overall,	attitudes	regarding	the	environment	have	improved	between	2012	and	
2016.	Today	-31%		(2016:	22%;	2012:	52%)	think	that	environmental	exploitation	is	justified	when	it	
brings	economic	benefit,	-32%		(2016:	53%;	2012:	85%)	believe	that	nature	should	be	tamed	to	serve	
mankind	and	-18%	(2016:	22%;	2012:	40%)	agree	that	it	is	ok	to	lose	a	species.	

Like	in	2012,	livelihood	risks	are	predominantly	associated	with	respondents’	urban	surroundings	like	
pollution,	 traffic	 jams	and	growing	waste	
volumes.	 But	 also	 other	 issues	 are	
considered	 much	 more	 problematic	 in	
2016	than	four	years	ago:	pollution	+22%	
(2016:	 98%;	 2012:	 76%),	 climate	 change	
+15%	 (2016:	 90%;	 2012:	 75%),	 natural	
disasters	 +10%	 (2016:	 90%;	 2012:	 80%),	
health	+21%	(2016:	90%;	2012:	69%)	and	
urban	problems	 +23%	 (2016:	 94%;	 2012:	
71%).	 When	 being	 asked	 about	 their	
efforts	 towards	 protecting	 the	
environment,	6%	less	respondents	than	in	
2012	 did	 not	 know	 what	 to	 do		
(2016:	65%;	2012:	71%).		
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Figure	55	Implementer	results:	Media	consumption	(question	MTC1)	

Time	 rather	 than	 costs	 is	 a	 constraint	 to	 people’s	 engagement.	 Provided	 with	 concrete	 examples	
however,	they	would	be	more	willing	than	in	2012	to	stop	burning	waste	at	home	(+3%	/	2016:	64%;	
2012:	61%)	and	join	an	environmental	group	(+23%	/	2016:	56%;	2012:	33%).	Buying	organic	food	(-
19%	/	2016:	22%;	2012:	41%)	or	using	less	pesticides/herbicides	(–26%	/	2016:	22%;	2012:	48%)	have	
become	 much	 less	 appealing.	 As	 in	 2012,	 the	 vast	 majority	 of	 respondents	 believe	 that	
environmental	 protection	 (2016:	73%;	2012:	 72%)	 and	promote	education	 (2016:	 69%;	2012:	 70%)	
are	key	to	solving	environmental	problems.		

Media	preferences	related	to	environmental	information	

Respondents	were	asked	about	how	often	they	accessed	the	media	formats,	which	ProCEEd	supports.	
The	 environmental	 column	 in	 the	 Lao	 language	 Paxason	 newspaper	 is	 read	 by	 the	 majority	 of	
respondents	 –	 most	 have	 read	 it	 more	 than	 5	 times	 (45%).	 In	 comparison,	 the	 English	 language	
Vientiane	 Times	 is	 read	 less	 by	 respondents.	 61%	 report	 to	 have	 never	 read	 the	 environmental	

column	there.	But	still	12%	have	read	
it	 up	 to	 5	 times.	 The	 majority	 of	
respondents	 have	 never	 listened	 to	
the	environmental	magazine,	which	is	
broadcast	 on	 the	 Lao	 National	 Radio	
(57%).	However,	30%	have	listened	to	
the	magazine	up	to	5	times.	The	show	
“For	 Environment”	 is	 more	 popular	

than	the	radio	 format.	37%	of	 respondents	have	watched	the	programme	more	than	5	 times.	Still,	
also	37%	have	never	watched	it.		

4.2.2	Comparison	groups	DEQP,	MCU,	PADETC	and	media	

In	 terms	 of	 demographic	 information	 all	 groups	 are	 comparable	 to	 each	 other	 with	 only	 small	
differences	 in	 terms	 of	 age,	 gender,	 education	 and	 income	 levels.	 The	 gender	 distribution	 is	most	
balanced	within	the	group	of	DEQP	respondents	with	about	46%	men	and	54%	women	interviewed.	
Respondents	from	the	non-governmental	organizations	are	younger	(below	25	years	of	age)	than	the	
government	representatives	from	DEQP	and	the	media.	This	is	not	surprising	as	MCU	is	a	university-
based	 student	 organization	 and	 PADETC	 works	 with	 young	 volunteers.	 This	 also	 reflects	 their	
education	levels.	While	DEQP,	PADETC	and	media	representatives	have	finalized	their	education	with	
mostly	 a	 Bachelor	 degree,	MCU	 representatives	 are	 still	 attending	 university.	 All	 respondents	 are	
rather	wealthy	with	 either	 a	medium	or	 high	 income	 as	 is	 common	 in	 the	 urban	 areas.	 The	most	
important	assets	are	a	TV	set,	a	cell	phone	and	a	motorbike	–	which	basically	everyone	owns.	Almost	
all	 respondents	are	members	of	 the	Lao	Youth	Union	and	women	are	additionally	members	of	 the	
Lao	Women’s	Union.		

Knowledge	related	to	climate	change	and	the	environment		

While	the	majority	of	DEQP,	MCU	and	PADETC	representatives	are	able	to	identify	the	true	meaning	
of	climate	change,	this	is	not	the	case	for	the	media.	For	example,	only	20%	of	media	representatives	
know	that	climate	change	 is	associated	with	change	 in	 the	average	 temperature	 (in	comparison	 to	
92%	of	DEQP,	 63%	of	MCU	and	75%	of	 PADETC	 respondents).	 For	 all,	 the	differentiation	between	
weather,	air	quality	and	climate	remains	difficult.	When	confronted	with	statements	about	climate	
change	 in	 Laos	 almost	 everyone	 knows	 that	 “climate	 change	 will	 result	 in	 in	 higher	 frequency	 of	
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Figure	56	Implementer	results:	Answers	to	the	“Which	of	the	following	
statements	about	climate	change	in	Laos	is	true?”	(question	KC2	–	selected	
statements)	

Figure	57	Implementer	results:	Knowledge	questions	–	selected	results	
(question	KF5,	KW6,	KCM7,	and	KB8)	

storms	 and	 flooding”	 and	 “climate	 change	may	 result	 in	 the	 loss	 of	 land”.	 But	many	 also	 identify	
wrong	statements	as	being	true	and	here	DEQP,	MCU	and	PADETC	perform	in	some	cases	worse	than	

media	representatives.	 Interestingly,	
basically	 everyone	 agrees	 to	 the	
wrong	statement	“climate	change	in	
Laos	is	caused	by	human	activities	in	
Laos”.		

All	 respondents	 believe	 that	 strict	
law	 enforcement	 and	 forest	
protection	 are	 the	 major	 pathways	
of	 the	 Lao	 government	 to	 deal	with	
climate	 change.	 However,	
particularly	DEQP	and	MCU	mention	
the	 need	 for	 more	 information	
about	how	to	ensure	 the	protection	
of	 forests	 such	 as	 curbing	 illegal	
logging	 and	 deforestation.	 38%	 of	
DEQP	 and	 MCU	 respondents	
respectively	 state	 to	 have	 no	
information	 at	 all	 about	
deforestation	 in	 comparison	 to	 25%	
of	 PADETC	 and	 0%	 of	 media	
representatives.	 They	 also	 identified	
other	 topics	 where	 knowledge	 is	

lacking	 such	 as	 loss	 of	 land	 through	 climate	 change,	 conflicts	 over	 natural	 resources	 or	 livestock	
diseases.	Overall,	everyone	feels	they	have	at	least	some	information	about	most	mentioned	topics,	
including	climate	change	or	the	extinction	of	animals	or	plants	-	but	MCU	and	media	representatives	
even	 more	 so	 than	 DEQP	 and	
PADETC.	 DEQP	 and	 PADETC	
feeling	 “less	 informed”	 goes	
along	 with	 the	 Dunning-Kruger	
effect 4 	considering	 that	 both	
parties	received	more	(technical)	
training	 than	 the	 two	 other	
groups.	

For	 a	 better	 understanding	
about	 the	 level	 of	 knowledge	of	
the	 implementers	 of	 ProCEEd	
project	 activities	 also	 open	
questions	were	 asked	 about	 the	
forestry	 law	 in	 Laos,	 wildlife	
conservation,	co-management	of	
																																																													
4			 A	cognitive	bias	wherein	persons	of	low	ability	suffer	from	illusory	superiority,	mistakenly	assessing	their	

cognitive	ability	as	greater	than	it	is.	
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Figure	58	Implementer	results:	Answers	concerning	one	selected	environmental	
statement	(question	AE2)	

Figure	59	Implementer	results:	Answers	conserving	one	selected	statement	about	
environmental	car	(question	AE5)	

National	 Protected	 Areas	 and	 biodiversity	 conservation.	 Overall,	 DEQP	 (77%	 of	 respondents)	 and	
PADETC	(58%)	receive	the	highest	scores	for	the	questions.	While	answers	by	MCU	representatives	
are	 rather	mixed,	media	 representatives	 give	 either	 wrong	 answers	 or	 chose	 not	 to	 answers.	 For	
example,	50%	of	media	representatives	cannot	answer	the	question	on	which	animals	only	exist	 in	
Lao	 PDR	 or	 Vietnam.	 This	 is	 not	 entirely	 surprising	 as	 media	 respondents	 seldom	 have	 a	 natural	
resources	 background	 or	 received	 in-depth	 training	 in	 those	 issues	 even	 though	 they	 might	 be	
responsible	for	environmental	topics	in	their	respective	media	formats.		

Environmental	attitudes	and	awareness	

The	majority	of	respondents	associate	pollution	and	droughts,	floods	and	natural	disasters	with	the	
environment	 as	 urban	 decision-makers	 they	 certainly	 relate	 to	 the	 environment	 more	 to	 urban	

problems	 than	 rural	
respondents.	 Media	
representatives	seem	to	have	
less	 sensitive	 attitudes	
towards	 the	 environment	 in	
comparison	 to	 the	 other	
groups.	There	the	majority	of	
respondents	 (90%)	 for	
example	 agree	 to	 the	
statement	“nature	is	wild	and	
should	 be	 tamed	 to	 serve	

mankind”	 (in	 comparison	 to	 39%	 of	 DEQP,	 44%	 of	MCU	 and	 50%	 of	 PADETC	 respondents).	 Most	
respondents	–	particularly	from	MCU	(69%),	PADETC	(75%)	and	the	media	(100%)	–	trust	in	science	
and	technology	to	make	up	for	environmental	harm.		

The	vast	majority	of	respondents	care	for	the	environment,	but	most	don’t	know	what	to	do	or	don’t	
find	the	time	to	do	more.	Significantly	more	media	representatives	(90%)	find	it	too	time	consuming	
to	partake	in	environmental	protection.	Interestingly,	50%	of	PADETC	respondents	do	not	think	that	
the	environment	is	in	danger	
in	 the	 first	 place	 –	 0%	 of	
DEQP,	13%	of	MCU	and	40%	
of	 media	 representatives	
believe	this	to	be	true.		

When	 being	 asked	 about	
what	 activities	 respondents	
would	 do	 to	 contribute	 to	
protecting	 the	 environment,	
most	responses	were	related	
to	‘stop	burning	waste	at	home’	(DEQP,	MCU	and	PADETC)	and	‘join	an	environmental	group’	(MCU,	
PADETC	and	the	media).		
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Figure	60	Implementer	results:	Selected	policy	
priorities		
(question	AE8)	

Environmental	 protection	 is	 also	
considered	a	topic	by	the	respondents	that	
the	government	should	make	a	priority	 in	
their	 policies	 –	 together	 with	 the	
promotion	of	education.	Besides	DEQP,	all	
other	groups	also	want	the	government	to	
tackle	 corruption.	 DEQP	 and	 respondents	
of	mass	media	 in	comparison	urge	for	the	
adaption	to	climate	change.			
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V.	Recommendations		

5.1	ProCEEd	environmental	bus	tours		

One	of	the	core	and	well-established	activities	of	ProCEEd	are	the	non-formal	education	activities	as	
part	 of	 the	 environmental	 bus	 tours.	 Due	 to	 its	 ability	 to	 specifically	 target	 different	 groups	 and	
interact	with	 them	 on	 a	 very	 approachable	 level,	 the	 non-formal	 education	 activities	 are	 a	 strong	
approach	 in	providing	education	and	 information	 to	 the	people.	They	should	 remain	as	one	of	 the	
centrepieces	 of	 ProCEEd’s	 Environmental	 Education	 and	 Communication	 Strategy.	 Particularly	
changes	should	support	and	strengthen	the	approach:		

Environmental	bus	tours	for	decision-makers		

The	 FGDs	 reveal,	 that	 decision-makers	 at	 the	 provincial	 and	 partly	 also	 the	 district	 level	 feel	 that	
parts	of	the	infotainment	approach	(specifically	games)	undermine	the	authority	of	the	participating	
government	representatives.		

• It	should	be	considered	to	differentiate	stronger	between	bus	tours	for	decision-makers	and	
villagers.	 It	 could	 be	 considered	 to	 focus	 the	 decision-makers	 tours	 more	 on	 information	
provision	and	content-based	discussions	instead	of	infotainment.	Other	forms	of	information	
provision	could	be	explored.		

During	the	KAP	Study	implementation,	it	became	clear,	that	in	the	provincial	capitals	mainly	district	
personnel	(from	Sam	Neua	District	in	HOU)	in	comparison	to	provincial	government	authorities	were	
invited	to	the	environmental	bus	tours.		

• To	 enable	 a	 trickledown	 effect	 from	 the	 provincial	 to	 the	 district	 level,	 the	 correct	
government	 staff	 should	 be	 invited	 to	 participate	 in	 the	 provinces.	 Further,	 the	 frequent	
exposure	 to	 awareness-raising	 activities	 is	 important	 to	 achieve	 change	 in	 knowledge,	
attitudes	and	ultimately	practices.	It	is	therefore	vital	to	engage	decision-makers	repeatedly	
in	the	activities.		

Environmental	bus	tours	for	villagers		

The	 findings	of	 the	KAP	study	show	that	people	still	 lack	 the	 information	on	how	the	environment	
should	be	cared	 for.	Respondents	engage	 increasingly	 in	environmentally	harmful	practices.	This	 is	
supported	 by	 statements	 made	 during	 the	 FGDs,	 where	 people	 either	 know	 too	 little	 about	
sustainable	production	and	consumption	practices	or	feel	that	their	options	for	livelihood	adaptation	
are	restricted	by	limited	alternatives.		

• Messages	should	be	more	specific	on	what	villagers	can	do	to	both	reduce	pressure	on	the	
environment	but	still	 live	from	it.	They	should	cater	to	 local	settings	and	provide	small	and	
viable	solutions	that	can	contribute	to	change	–	based	on	best	practices	in	the	Lao	context.	A	
starting	 point	 could	 be	 the	 adaptation	 of	 agricultural	 techniques	 implementation	 of	 soil	
conservation	techniques	or	irrigation.	But	also	waste	management	could	be	addressed.		



55	
	

While	the	environmental	bus	tours	facilitate	valuable	non-formal	education	activities	year-round,	the	
capacity	of	 the	ProCEEd	project	only	allows	 for	a	number	of	 visits	per	year	 in	every	province.	Also	
concerning	 the	 long-term	perspective	of	environmental	education	and	communication	 in	 Laos,	 the	
approach	might	have	to	be	slightly	adjusted.		

• Schools	and	teachers	in	ProCEEd’s	target	districts	should	be	stronger	engaged	in	the	project’s	
non-formal	activities.	This	could	be	done	 in	various	manners.	Teachers	and	principals	could	
be	 trained	 on	 content-related	 and	 didactic	 skills	 for	 environmental	 education.	 Scripts	 for	
activities	as	well	as	material	could	be	developed	for	teachers	to	integrate	(to	a	certain	extent)	
into	existing	lesson	plans.	Students	could	be	trained	to	engage	in	theatre	performances	also	
as	during	the	bus	tour	activities.			

5.2	ProCEEd	media	activities		

As	a	media	 channel,	 TV	 is	 still	 the	most	 important	 information	 source	when	 it	 comes	 to	 accessing	
environmental	 information.	 Especially	 young	 people	 favour	 dramas	 and	 documentaries	 over	 news	
broadcasting	 about	 the	 environment.	 In	 the	 FGDs	 respondents	 often	 relate	 the	 available	 Lao	
channels	to	Thai	TV	channels	that	provide	more	attractive	formats.		

• To	 attract	 the	 younger	 generations	 but	 also	 others	 to	 learn	 about	 the	 environment,	 the	
production	of	a	drama	series	could	be	considered.	To	achieve	this	other	cooperation	partners	
apart	from	LNTV	could	be	considered.	Particularly	Lao	Star	TV	and	also	MV	Lao	are	two	very	
popular	Lao	TV	channels	that	have	experience	in	drama	production	for	example.		

• The	production	of	 documentaries	 should	be	 continued.	Here,	 the	 environmental	 bus	 tours	
and	media	activities	could	be	more	closely	connected.	The	bus	tours	could	be	 filmed	as	an	
educational	piece	 for	 the	environmental	program.	 Further,	 the	presenters/moderators	 and	
cameraman	from	TV	could	join	the	environmental	bus	tour	for	a	period	of	time.	There	they	
could	 interview	 villagers	 about	 their	 environmental	 concerns	 and	 show	 best	 practices	 in	
relation	to	environmental	protection.		

The	 results	of	 the	 second	KAP	Study	 show	 that	 the	 radio	usage	has	dramatically	 reduced	between	
2012	and	2016.	23%	of	overall	respondents	own	a	radio	while	88%	own	a	TV	set.	While	44%	used	to	
listen	 to	 the	 radio	 in	 2012,	 only	 15%	 of	 the	 respondents	 still	 do.	 74%	 of	 respondents	 have	 not	
listened	to	the	Lao	National	Radio’s	“Environment	Magazine”.		

• It	 should	be	 thoroughly	 considered	whether	ProCEEd’s	 radio	 support	 should	be	 continued.	
This	assessment	should	be	based	on	the	resources	available	within	the	project.		

Lao	language	newspapers	mainly	play	a	role	for	decision-makers	in	the	urban	provincial	capitals	and	
Vientiane.	 They	 are	 usually	 provided	 within	 government	 offices	 for	 employees.	 English	 language	
newspapers	are	hardly	read	however.	98%	of	 the	respondents	 in	 the	provinces	have	ever	read	the	
environmental	page	in	Vientiane	Times.		

• When	 it	comes	to	print	media,	 the	 focus	should	be	placed	on	Lao	 language	newspapers	as	
the	majority	of	the	respondents,	if	at	all,	mostly	read	in	Lao	language	including	in	Vientiane.		

	


